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Introduction

This collection of work from the 2013 Adventure Conference in Scotland reflects the rich
tapestry of presentations engayover three wonderful days on the Isle of Sijelegates were
welcomed from around the world to the second such international confetancevent that has

most definitely caught the imagination of both academics and industry practitioners and is now
an annualzrotating +conference.

The papers here all essentially focus on the advesiyreriencethe existential accommodation

of feelings, emotions, fears and pride which so often colour our time being outdoors. It is
significant that these papers ateawn from outdoor education fields (from whence adventure
tourism arguably originated) and from the tourism field itself. What is interesting here is that the
reader will discern a shift from the passive consumption of thrills and constructed exderientia
settings, back towards a realm of learning, whether the participant be an individual on a social
care programme or on an expensive tourist trek in an exotic location.

Thus, Bauer speaks of how the dynamics of thereated adventure experience may lamaged

and clientgsatisfaction improved, whilst Hayes, and later Johnson, diessosmsfort, speed and

stories in the setting (Hayes) and mindfulness in nature as a way of being, toward transcendence,
for some social groups.

Hardwell deals with what we it call the supphgide of adventure, by dealing with the
interrelationship between guides and clients, whilst PBranicardi is concerned with the way

those guides and instructors learn their craft in order to deliver safe, meaningful client
engagement $vV 3ULQFH H[SORUHV WKH ZD\V LQ ZKLFK ZULWHUYV
HQDWXUHY HWF LQ WKH VSDWH RI UHFHQW DQG QRW VR UHF
outdoor educators actually provide this material.

Perhaps their art is the pemmance of being outdoorsand it is the outdoors of Africa dh

rounds off the collectianThe context for our adventures is the geographileaepin which they

are enacted7VKLSDOD DQG &RHW]JHHTV VWXG\ HISORUHMf@&D\V LQ Z
and sustained.

Peter Varley and Steve Taylor
The Centre for Recreation and Tourism Research

May 2014



What visitors want: Preferences and satisfaction in the adventure sector
Antonie Bauer

Tourism Management Department, Munich University of Applied Sciaces

Abstract

The objective of this study is to explore the preferences of adventure todeiseninants of
their satisfaction andehavioural intentions, antthe marketingconseqgences.It is based on a
survey of the leents ofnine Irish adventure mviders whoratedthe importancef 32 attributes

and the compansff DFW XD O S Hh¢lRspeDaptregarded dn, good equipment and
skilled guides as the most importaadpectsof the adventure experience; however, value for
money and a sense of @&yement contributed even more to customer satisfaction. While
satisfaction had a positive influence on behavioural intentions, relaxation and the individual
attention paid to the customer, two variables that did not significantly increase satisfastion, al
played a role in generagnrecommendations and motivatiotients to come backAmong all
customer characteristics, age had the biggest influence on prefetdecgpe of activiymade a
difference forthe perceived importance of a third of all item

1. Introduction

What matters most to adventure touf?ssWhile risk or the semblance of i(Ewert 1989

Buckley, 2012, rush (Buckley, 2012 and flow (Csikszentmihalyi 1990) have often been put

forward asmain motivatos, there is a whole ay of further reasons attractingeople to

adventure, from improving skills to novelty, from challenge to sense of control, from
achievement to fitness, frosocial motives like making friends to having fun and improving

status (Ewert and Hollenhorst989; Buckley, 2012. The answermay also depend on the

activity, RQ SDUWLFLSD Qiavdéfmoyfaphics\quadd)iysHaEof manyexamples

(Buckley, 2012 962963, participants in packaged mmataineering trips mostly watd improve

their skills and gain exgience (Pomfret2011), novices to whitewater rafting seek new
experiences while experienced rafters are primarily looking for fun, rest and recuperation (Fluker

and Turner2000: 384) and baby boomers want to get away from everyday life (Patterson and

Pan 2007) +RZHYHU YLVLWRUVY VDWLVIDFWLRQ ZLWK DQ DGYHQ
of these expectations, but also on how the experience was delivered. This paper seeks to identify
the most important aspects of an adventure by usiaglifferent approachesn the one hand, it

asks visitors dectly what isimportant to themon the othehandit looks at which factors most
LQIOXHQFH FXVWRPHUVY VDWLVIDFWLRQ DQG WKHLU LQWHQW
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There are a number afefinitions for visitor satisfaction(Borrie and Birzell 2001, Pizam and

Ellis, 1999. Though it is sometimesgsed interchangeably with quality, both constructs are not

WKH VDPH 4XDOLW\ UHIHUV WR W#lHorv X Supnbdr fUuditibutes] UIT R U P |
whereassatigaction is the resulting state of mind of the tourist (Baker and Cromg@f0).

Both are frequentlgeen as the result of comparing actyslity with abenchmarkhat is often
GHILQHG E\ H[SHFWDWLRQV IROORZLQJ 20O bYddpgdg on DU
expectancy disconfirmatio hus, Pizam et all@78 315 propose thattourist satisfaction is the

result of the interaction between a tourist's experiantiee destination area and the expectations

he ha about that destinatitn

There ha been considerable debate on the advantages andatitages of disconfirmation
approachessuch as SERVQUAL and HOLSAT, which both compaerception ofactual
performance and expectatiorSERVQUAL has been widely used to measure service quality
since t was introduced by Parasuraman et al in 138LSAT wasdeveloped by Trie and
Snaith (1998) for tourisirto capture satisfaction witthe complete holidaywhile SERVQUAL
measures performance against best quality, HOLSAT uses expected quality as raabench
which can be loweespecially when prices are che@pibe and Snaith 1998:28Among the
weaknesses of both disconfirmation approadmesmethodological problems of measurement
(Baker and Cromptgn200Q Crompton and Lovel1995 and the difficulty that expectations
depend on familiarity withhte service (Carman, 199®@); unlike e.g. in retail, there are no clear
expectations for a orA@me experience like adhiday in a new destinationAlternatively,
importanceperformance analysis (Méla and &mes 1977 contrasts performance on attributes
with the importance respondents attach to these attribtiés; has become a popular
management tool for identifying areas of concern (high importance, low quality) or even quality
overkill (high performancén spite of low importanceHowever, the predictive value of models
with simple performance variables like SERVPE®Fonin and Taylgr1992 1994)appears to

be higher than that of those that use gap approaches (Crompton andl@®geBaker and
Crompbn, 200Q Yiksel and Rimmington 199&allon and Schofield, 2003

In theleisure, outdoors and adventure seeteariety of models have been used to analyse visitor
satisfaction on a wide range of attribu{esy. Tonge and Mooy2007;Akama and Kieti2003;
Arabatzis and Grigoroudi010; Murray and Hwat, 2002; Papadimitriou ararteroliotis,

2000, TianCole et al. 2002 Tarrant and Smitl2002. Studies of adventure mostly focus on one
type of activity and which attributes are identified as thest important varies substantially

from study to study. Thuspiwaterbased adventurélerrick and McDonald (1992) identified the
setting, group behavim and perceived crowding amportant determinants of river visitor
satisfaction.In Whisman and HoinhorsW{ vV SDSHU RQ ZKLWHZDWHU ERDWHU
also influenced satisfaction; in addition, water flow levels and opportunities for challenge,
excitement and skill testing mattere&kccording to 2 1 Hét @IO(2000), safety played a huge

role in diving; good facilities and equipment were also important, whereas the appearance of staff
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and premises mattered leds.a few studies, the environment matterediale shark tourists

cared most laout being close to the animals aldK H V W-Diéhfliiedd EAegler eal. 2012:

695), and eo-tangibles (environmentalfriendly facilities and equipment) were the most
important dimension in a survey of ecotourists (Khan 2088)dies of skiers produced a wide

range of resultsWeiermair and Fuchs (199%und thatvariety and fun influenceEDUWLFLSD QW
assessments of the overall quality more than safety and aesthetical concerns; in Fick and
S5LWFKLHTV VWXG\ DVVXUDQFH DQG UHOLDELOLW\ ZHUH
to Alexandris etal. (2006), interaction with the employees and the quality of the physical
environment such as tip-date equipment and good maintenance of slopes played the biggest

role for customer loyaltyand iQ 5LFKDUGVY DQDO\VLV VNLGH2HG VNLI
quality of the terrain, the runs and the snow, whereas beginners also considered facilities and
price important.

Very few studies explicitly deal with the adventure tounstgeneral andsisitor satisfaction

across different activities. This papszeks to close this gap by analysing which aspects of the
experience matter most to adventure tourists, what drives their satisfaction and what stimulates
their behavioural intentions for a range of adventure activilties.based on a survey in which
clients of Irish adventure providers stated how important various aspects of the activity were for
them, how good their actual experience of these items was and how satisfied they were overall.
Even though both importance ratings and performance ratingsavailable for allattributes,

the combination of &th in gap measurgsoved less useful than a separate analysis.

2. Method

Based on a literature review identify the most important contributors to customer satisfaaion
guestionnaire containing 3thportance items andl performance items was drafted and tested in

a pilot round with the customers of four Irish adventure centres. Respondentd fitleafter

they had participated in an activity; in addition, they were interviewed afterwards to firiid ou
they felt that any factors contributing to their experience had been left out or if any of the items
were unnecessaryhe onlyslightly modified questionnaire was then given to clients of nine Irish
adventure providers over the course of a wholeoseasom May to OctoberOverall, 622
guestionnaires were completed. Some of the participating adventure providers were too busy or
embarrassedo give very many questionnaires to their customers; the bulk of the completed
surveys were generated laybig adventure centre that already had institutionalised debriefing
sessiongindby the author hersed#t anothetargeadventure centrdResponse rates in these cases
were over 90 pecent so a norresponse biaseems unlikely

2.1 The questionnaire

The sectios of the questionnaire included the importance of 32 attributes and actual
performance, customer demographics, overadlluation of the experience providedtisfaction

and behavioural intentionB the firstpart participants ratkthe importance a2 attributes on a
4



Likert scale from 1(very unimportantto 5 very importan). In the secondection theyassessed

their actual experienceFor each othese attributeghey had to stathow stronglythey agreed

with a statemensuch asd felt safeawv DOO WLBHNANHBUOMWQIFDOH IURP IXOO
3| XOO\ DJUHH” ,Q RUGHU WR DYRLG D ELlngh sdore@eart WD W H P

apositive experience H ZDLWLQJ WLPHV ZHUH QR SUREOHP’

Four attributes were related emupment and facilities, three tihe setting, ix to staff. Five
itemsaddressedrganisationabspects such as waiting times7 KRXJK LW LV EH\RQG WKF
control, one question about the weather conditions was included as this might affectrtie ov
experience in outdoor pursuit¥ariablesthat did not belong to @&ategorywere the ec-

friendliness of the activity and, of special interest in the adventure sector, whether people had felt
safe throughout the experienéamother single attributy DV 3YDOXH IRU PRQH\" $V W
not only on prices, but also on the quality received, value for money is ngiemdent of the

other variables.

In other service sectors like banking and retail, there is an ultimate purpose of the tratikaction

the purchase of a new sweater or a money trgnisfesurism, the experience itself is the ultimate

goal. Consequently, the outcome is a state of mind rather than a purchase or a financial
transaction. Therefore, a number of attributes were introduce® tbDV XUH 3R OMeFRPHV’
representea tangible result®, KDYH OHDUQW QHZ VNLOOVtheUesiwer8URYHG
more subjective, describirtge emotions of the participamssulting fromthe adventureAmong

the outcomes that apply to anytsof holiday were fun andelaxation other attributestried to

capture the specific motivation of adventure tourists: excitement, challenge, a sense of
achievement, experiencing something new an8ithRY LQJ Regd¢fy VHOI

In addition visitorsratedtheoverall quality 32YHUDOO , WKLQN WKLV FRPSDQ\ S
H[SHULHQ their ov&&l Gatisfactioron a scale from 1 = very dissatisfied to 5 = very
satisfied. Thoughhere is a strong link betwegrerceived quality and satisfactiothhey are not

identical. Respondentsvere asked whether they were plannita revsit or to recommend the

company to establish the relationship between quality, satisfaction and behavioural
consequences; in addition, the questionnaire explored past behaeiowhetherepeat visitors

had recommended th@ovider beforelf previous experiencean be assumed to be similar to

that captured in the survey, thgrovides ameasure of actual behaviour as opposed to mere
intentions.

Among the personal informationollected, there wergender, agenationality, country of
residenceproficiency at the actity and the motive for doing it.

2.2The sample

Roughly half of the respondents had participated in more than one activity, often a mix-of land
based (mostly hikg) and watebased, in packages ranging from kidfy programmedo one
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week camps.Twenty-four per cent had only been kayaking or canoeing. Other important
activities included sailing, diving and etaurs.

Seventynineper cent of the participants wemairists and 21 per cent locals; 77.3 per cent had an
Irish passport, followed by UK, US and German citizens. Only 17.4 per cent were living abroad
at the time of the surveyAlmost two thirds were less than 18 years alud aly four per cent of
responénts were older than 50.

Overall, the participants in the survey were younger than the general population and the average
tourist, and the proportion of Irish nationals was disproportionate. According basthéourism

board 43 percent of tourists idreland and slightly over one third of participantsactivities are

from overseas (Fé&e Ireland 2013 and 2009The main reason for these discrepancies is that
only organisedactivities not selfguided hikers etcwere captured by the survey: in ttveo

largest centres included in tlsample holiday camps and adventure camps offered through
schools makeXS D ODUJH SDUW Hsinds&gAld aFc8nBes|eQek, Hhé Participants tend

to be very young, and those with school adventure programmassaadly living in Ireland.
Thirty-five per cent of respondents had come with their school and 50 per cent said they were on
holidays. The third largest group of visitox®re members dien or stag parties; the remainder
were mostly locals enjoying leisuagtivities.

The gender mix was more balanced, with 54.3 per cent of the respondents female and 45.7 male.
Proficiency varied with the type of activity: whereas overall 46 per cent of respondents
considered themselves beginners and less thgretecentcalled themselves advanced|, divers

had reached at least an intermediate level, with more than half claiming advanced skills.

3. Results
3.1What tourists want
3.1.1 Overall importance ratings

Table 1 shows the values for thix least and the simost impatant attributes. Though scores

rangel from 1 to 5 for all variablesespondents tended tonsider all items important, and a

rating of 1 wadairly rare On the other handg was the most frequent gratte every single

item, eventhe ones with signifantly lower averagevalues The attributeconsidered most
LPSRUWDQW ZLWK DQ DYHUDJH VFRUH RI ZDV 31XQ" ZKHI
3.64 on average.

It may seem surprising that wind and rain matter so little in outdoor pursuitsseBetfon may
play a role here: suworshippers would choose a different destination in the first place. In
interviews,somevisitors alsosaid thatlashing rain and gusts of wiridlt more adventurous than
calm sunny dag. Nationality made only a small diffence: gen tourists from other source



countrieghan Ireland and the UK, who may be more used to warmth and sunshine, only rated the
importance of good weather 3.75.

Interest in aesthetical attributes tended to be ssialff appearance and a beautgettingwere

the second and third most unimportant iteiffse score for the appearance of the premises was
only slightly higher at 4.04, so that overall aesthetical aspests the least important category.
Crowding did not seem to bother the participamisthe surveymuch either Interestingly, the
degree ofindividual attentionpaidto visitorsby staff and relaxation were also among the items
considered least relevarbut they turned out to be good predictors of recommendations.

Table 1: Most and least important attributes

Average Standard
importance
rank |rating Deviation
Fun 1 4.74 596
|Good equipment 2 4.67 .699
Skilled guides 3 4.63 734
Excitement 4 4.56 734
Friendly staff 5 4.56 .735
Feeling safe |6 4.55 .789
Relaxation 27 3.97 1.091
Individual attention 28 3.92 1.102
Absence of crowding 29 3.88 1122
Beautiful setting 30 3.75 1.193
Staff appearance 31 3.74 1.253
Good weather conditions 32 3.64 1.192

Three different types of attributes were at the top of the importance ranKitig.an average
score of 4.73, fun mattered most to the visitors. Good equipment and skilled instructors were
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equally considered very important, followed by excitement, friendly staff and feeling safe. The
averages for other hardwarglated items maintenance and cleanness of the equipment, quality

of the facilities twere also rather high, making equipment and facilities the most important of the
categories in the eyes of the customers. Similarly, good staff also plays a big role in the eyes of
adventue tourists. The ratings for two other staff variableeasy communication with the
guides and being given enough informatiwere high, too.

Though emotionaloutcomeitems were considered wetimportant by the respondents and fun
was at the top of theanking, their meammportance was below equipmeartd staff Of the five
adventurespecific attributes excitementreceived the highest rating; challenge, a seoke
achievement and having experienced somethigg all ranked somewhere around the middle
with scores between 4.27 and 4.88ith an averagef 4.0, respondentshowed only moderate
interest in improving theiself-esteem.

Even though adventure tourism is natbesed, visitors were not very concerned about the
environmentThe ecefriendlinessof the activity was rated 4.06, and in the regression analysis, it
had no significant effect osustomer satisfactionAppreciationfor an unspoilt setting was
somewhat higher &.31.

Adventure tourists valuedogd organisation as an attributather highy (4.44); however, the
category in a slightly broader sense that comprised group size, everything taking place as planned
and on time, without waiting times and crowding problems m@sconsideredvery important

overall

3.1.2The influence of visitor dharacteristics and types of activity

What motivates one type of visitors can be quite different from what a different typierds

wants. Customer preferences can depend on age, gender, nationality and other personal
characteristics as well as on theeyof activity they pursue. This section looks at the influence

of gender, age, motivatidine. the occasion on which people participated in adventure actiyities)
nationality, proficiency at the activity, the nature of the activity, country of residernte/hether
respondents were tourists or locala the importance ratings for different attribut@he
relationship between these variables and the importance of different attributes was explored using
linear regression.

Residence and nationality

Most d the participants in the survey had an Irish passport and were living in Ireland, the others
hailed from and lived in roughly 20 countries. While there veef@r number o¥isitors from the

UK and the USA, theumbes of respondents from the other couesrarely exceeded a handful
Consequentlythe analysis only differentiated between Ireland and the rest of the wioeld;
GXPP\ YDULDEOHYV SUHVOQRMQLWVHK DEHBRB XVBEQGARU UHVLGHQFH
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Where people liveeems to have adger influence on preferencdsn what passport they own.
Therewere a number of fierencesbetween what overseas tourists regarded as important and
what mattered most to residents of IrelaMisitors from abroad paid much more attention to the
beauty 6 the setting, with an average importance rating of 4.15, compared to 3.66 among people
living in Ireland. This marked difference was confirmed in multivariate regres$€lonthe other

hand, Irishresidentsfound severalattributesmore important than oveeas touristsfacilities,

skilled and friendly staff and nearly all of the outcome variables. Howewantry of residence

did not figure as a predictor of the importanceincome variables in the multivariate regression;
differences in selesteem, ehievement and challenge were better explained by other variables.
What remained was a much higher preference of people living abroad for a beautiful setting;
residents of Irelandvho enjoy similar scenery all year rourdtached more importance good
facilities, new skills and three staff factors skilled and friendly personnel and easy
communication with staff

The analysis also differentiated between domestic and international tourists on the one hand and
local residents that had only come for ttay on the other. Tourists turned out to value facilities,
good maintenance of the equipment and an unspoilt setting more highly than the locals.

Nationalityonly played a marginal role; the expectationshefirish living in the UK were closer

to those dthe English tharthose ofthe Irish respondents in most respects. Only one difference
in importance ratings could be traced back to nationalityreigners cared more about
experiencing something new thtoe Irish.

Age

Of all the visitor characteristicssge wasby far the strongest predictor of differences in the
importance ratingsHowever, multivariate regression with age as a metric variable yielded no
useful results as there was no linearity with progressing age. Instead, preferences seemed to
depernl very much on whether participants were minors or adults. Therefore, a dummy variable
SDGXOW’" IRU DOO SDUWLFLSDQWYV ROGHU WKDQ \HDUV ZDV

It had a significant influence on the values & out of the 32 itemsn each case, adults saw
theseattributesas more important tharchildren and youths.This was especially pronounced
where aesthetical considerations played a:rdlee appearance of staff and premises and
especially the beauty of the settintattered much more to the adults thanhe c¢hildren In
addition, adult respondentsalso attacled more importance tgood and wellmaintained
equipment, good information, individual attention and relaxation.



Gender

Second only to age, gender alsad a significant effect on senal variables but differences
tended to be small. Women found most attribstaghtly more importanthan menFor eight of

the attributes the differencesverestatistically significant, butegression coefficients wefairly

small. Thus, women attachedsomewhatgreater importance tthe skills of the guides, feeling
safe being wellinformed, increasingheir selfesteem, enjoying theompany of others, group
size, agood atmosphere and experiencing something new than men. This generates a coherent
picture thatcorforms to common perceptions of gender rdlesome extent: Thus, the higher
preferencefor the first three items, which are all relevant to subjective and objective safety,
indicates that women terid be less rislprone than men. This is also a frequesstult of studies
investigating gender differences in risk aversion (Eckel and Grossman 20G8)dition, the
higher importance of group size, atmosphere and enjoying the company of therutluattes

that womercare more abouhe social environmenbh&an men.

Proficiency

Though the importance of the different attributes sealm®st identical for all three proficiency
levels,regression analysshows somelifferences. Beginners tended to be less interested in good
company than intermedmtand advanckparticipants; tovisitors with advancedskills, quite a

few attributes mattered more than to the otharseautifli setting and staff appearandeeling
well-informed, not having to wait and improving thesifsesteemTo some extent this confirms

FUNHU DQG 7XUQHUYV ILQGLQJV WKDW PRUH H[SHULHQFHG S
LOQWHUHVWHG LQ WKH 3DQFLOODUS ghitd @éhtray Y0° Ewert and ZKLC
+ R O O H QuKeRlittivn\Véfe gtronger taste for challenge, achievementirol and risktaking as
DGYHQWXUHUVY VNLOOV DQG BRAREWPHOW(AHQUWFWHDYE +ROO
empirical analysisisohad not found much evidence for an influence of skills on motivation.

Motivation

The majorityof respondentsvere either on holidaysor with a school groupmost others had
come with hen or stag parties were locals enjoyindeisure pursuits. The school childrenly
differed from the rest in three respects: For them, it was more importanctivitiess were on
schedile, that staff wadriendly and that they felt safé/isitors on holidays also haal stronger
desire to feel safe.

Type of activity

The type ofadventurenhad an impact on importance scores for twelve attribfvesll others, it
made no difference atlalhether people had been sailing, cruising or salibag.

Visitors who had participated in more than one activity differed from the rest irespectthey
found challenge more important than the others. What distinguished kay#keisecad-largest
10



group - from otherswas their lower interest in experiencing something new. Rtokers
showedextremely lowinterest ingroup size and staff appearanteit they were a very small
group, so resultsnay not be representative. The saapplies tohorseriders, who attached far
lessimportanceto challenge, improving their se#fsteem, new skilland relaxation than others
Equally, only few espondents had only beéaiking theycared little aboustaff appearance and
not having to wait.

Participants inthe other three main activitiedso all had lower values when their importance
ratings diverged from those of the rest. Participants in sailing courses were not bothered much by
crowding, waiting, staff appearance and group size; they also did not cate about the
atmosphere. People on a boat cruisthe least active adventure of allwere seeking less
challenge, new skills, sense of achievement and improvement of theastadin than the others.

In addition, they also attached less importance goal group size and experiencing something
new. Finally, staff appearance for obvious reasons does not matter much at all to divers; they also
cared relatively little for individual attention, sefteem and experiencing something new.

Table 2: Activity and importance scores

Multi- . ] Horse-| . ... [Rock-
. Diving |Cruise Sailing
aActvity

riding
No crowding -

climbing Hiking|Kayaking

No waiting - -

Staff appearance - - - - |- - - -
Individual
attention

Challenge + - -

Achievement -

Self-esteem - = | = - -

New skills - - -

Relaxation - =

Group size - - - -

New experience - - -

Atmosphere -

+: positive infuence
-: negative influence

--: strongly negative influence
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Table 3 shows the influence of the type of activity on importance scores. The probably most
important finding is that there were no differences between different types of adventure for any of
the attributes that had been identified as most important on average. Thus, the strong preference
for fun, good equipment, skilled and friendly instructors, excitement and safety is uniform across
all sorts of adventure. This is remarkable as there was anraige of adventures, from eco
cruises to rociclimbing.

To sum up some of the personal characteristics of respondents played an important role in the
importance they attached to different attributes, while others did not have much influence.
Nationality was the least relevant; skills levels and motivation only played a moderate role.
Gender differences were clear and significant, but also only moderate. Conversely, age had a
strong effect on preferences, affecting a high number of variables and someamnofaitg
strongly. Though somelifferences in the importance ratingsetween different activitiesere

quite pronounced, the assessment of all variables that ranked high in the importance or the
satisfaction analysis wasstonishingly similar across &jipes of adventure covered.

3.2 Customer satisfaction

Does what visitors consider important also make them happy? If this is the case, the more
important attributes are to the customers, the more they contribute to their satisfaction. In order to
test thisa multivariate regression with stepwesadition ofvariables was run timentify the main
determinants of visitor satisfaction. In addition to regression for the full set of variables,
exploratory factor analysis and a simple combination of items inégoat variables, i.e. average
scores for groups of attributes that were highly correlated, were tested. The latter provided the
best fit.

Several attributes and whole categories turned out to have no direct impact on customer
satisfaction and were elimitedd. Thus, neither of the environmental variables (unspoilt and
unpolluted setting, eefsiendliness) had a significant direct influence on satisfaction; nor did a
3V X LW D E O HhevaestheticaQuhriables (beauty of setting, staff appearance, aggeafan
premises)did not make much of difference to visitor happinessther The third irrelevant
category was organisation (activities on schedule, organisation, no waiting, no crowding). These
three categories had also ranked lowest in the importaee).r Finally,social environment
attributeslike enjoying the company of the othergpée in the groupalso contributedittle to
overallsatisfaction.

On the other hand, as shown in table &uipment (quality of equipment, maintenarafe
equipment, dcilities) andabove all outcomegyn, excitement, challenge, a sense of achievement
and improved selésteem) made a significant difference to the customers, with a somewhat less
significant role for staff gkilled instructors, friendly staff, easy commaation, individual
attention, feeling well informed). Another essential factor in visitor satisfaction was value for

12



money. The occasion on which visitors had come also mattered: participants in school activities
tended to be less happy, whereas clientbolidays were more satisfied.

Table 3: Determinants of satisfaction

Mon standardised Standardised
coeffizients coeffizients
T "_'- T S T,
Reglri:l‘x?mn Standard '8
coeffizient Beta
error

B
(Constant) [1.559 203 7.694 000
Motivation | ¢ 043 092 2504 |.013
holiday
Outcomes  |.214 037 262 5.730 00
Equipment |.163 042 A75 3.850 000
Staft 04 L50 A 2.075 039
Value for 1 4 ¢ 035 252 5384 |.000
money

Dependent variable: overall satisfaction
Outcomes: fun, excitement, challenge, achievement and self-esteem
R squared: (J.385

Value for money+a construct that considers both quality and pria&s strongly influenced by

the perceived quality of some attributes, most importantly fun, followed by feeling well
informed, acquiring new skills, eddendliness of the activity, friendly staff and relaxation.
Variation in these underlying determinants explained around half of the variation in value for
money (R squared = 0.5). Interestingly, some of these variables such as-ftieneltioess and
relaxation had had no significant direct effect on satisfaction.

The resultdor satisfactiorwere very similar when the category variables were each replaced by
the one component that influenced customer satisfaction most strongly: quality of the equipment,
friendly staff and a sense of achievement. Equipment and friendly staff had also ranked high in
the importance ratings whereas achievement had found itself in the middle.

Two of the top attributes from the importance survey, safety concerns and slatledtors, had

no significant effect on satisfaction. At first glance the irrelevance of feeling safe during risky

activities may be puzzling, especially since the question of risk, safety and thrills is a very central

one in adventure tourism (Cater 20@é¢ckson and Dolnicar 20042 1 1 Hdt @.Q000) and it has

been found to have an impact on enjoyment in some studies (Tseng et al. 2009). However, in

others it was no major motivatiofiPomfret 201L One explanation might be that safety is a

secondaryat LEXWH +XDQJ DQG 6DULJ|OO- RU DFFRUGLQJ W

'LWHOO DQG )XQGLQ-EH TXDNXMWERK BRMKWWLEXWH OHDGV WR
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a minimum standard is not reached; however, an improvement beyondct#ssary level does

not increase satisfaction. This might be plausible fafety in an adventure context if
participants are still within their comfort zones, an even higher degree of safety may not increase
the quality of the experience. However, evanong the subset of 39 participants that felt
comparatively unsafe in the Irish sample (scores of 1 to 3), an increased safety level did not
contribute to satisfaction. In conclusion, feeling safe did not matter either way to the participants;
they did notcare for safety, but there was no evidence forsesking either.

To explore the validity of a gap approach, an alternative model was also tested which had
importance ratings minus performance ratings as its variables. There was a significant link
between these variables and overall satisfaction; however, it was much weaker than in the model
that only used performance variables. A regression with the importgrexdormance values for

the four most important variables from the performance regressiaredramme effect of the gap
values for value for money, equipment and achievement on satisfaction; the discrepancy between
the importance of staff friendliness and its actual perception had no significant influence on
satisfaction at all.

The survey also lispace for open comments; 250 participants used it to give additional
IHHGEDFN %\ IDU WKH PRVW IUHTXHQW FRPPHQW ZDV WKDW
great time. Other outcome variables such as challenge and achievement were also well
repregnted among the positive comments. The second category that generated much positive
feedback was staff; the friendliness of instructarparticularreceived praise. On the other hand,
equipment and facilities rarely turned up in a positive contextZodtUH UHVSRQVLEOH IRU
share of the negative comments. The second most important source of discontent was bad value
for money (often described as not enough time given for the money spent). Comments on
aesthetical and environmental aspects, gatbe weather and organisation were rare to- non
existent. Thus, the results of the regression analysis are largely confirmed: equipment, staff,
outcome and value for money mattebut they matter in different ways. While good staff and
enjoyable, challeging activities contribute positively to the customer experience, good
HTXLSPHQW DQG SULFHV GR QRW VHHP WR PDNH WKH FXVWF
most when they fall belv a certain expected standard.

3.3Behavioural intentions

Customersatisfaction is not only a goal per se, but it can also have a large impact on company
success.n most studies of the relationship betweatisfaction and company performance, it has
been showo increase revenue, market share and ulaipairofit (Yeeet al.,2011; Anderson et

al., 1994; Hallowell, 1996; Bernhardt et al., 2000; Chi and Gursoy,)20i® just a few surveys

that found no or even a ratiye link (Gursoy and Swanger, 2007; Wiley, 1991

There are two main channels through which custodd WLVIDFWLRQ FDQ DIIHFW

success: by generating word of mouth and return visits. Both are crucial for generating business
14



especially in the adventure industry, where many small providers usually neither have the human
nor the financial resoursefor professional promotion of their services.s@parate study of
adventure providers in the Irish Southwest found that word of mouth was the most important
source of new business (Bau@011) Return visits played an even greater role: on average,
adventure providers in Kerry said that 43 per cent of their customers had already visited before;
the median firm depended on repeat visits for half of its total business (Bawey.

There is plenty of evidence that satisfaction leads to increased loy@ltyord of mouth
promotion and to repeat visits, though the effect is not necessarily (@Geamin and Taylar

1992 and 1994 Murray and Howat2002 Williams and Soutar2009. Some researchers have
identified a separate role of imag€afdampully and @hartantg 2000; Faullant et gl2008;

others found both indirect and direct effects of performatirédutes. Thus, ifian-Cole et alf V
2002study of the vigors of a wildlife refugecustomer satisfaction hatie strongest direct effect

on behaviouwal intentions, but quality of performance3YLVLWRUVY SHUFHSWLRQV RI
D IDFLOLW\ WKDW DUH FRQWU RI®® thé highesP Dtg) Inddd® kpQ8Y -~ S
Similarly, according to Chi and Qu (2008he best model at destination é\has both overall
satisfaction and attribute satisfaction as determinants of destination loAalyd aspect comes

into play in Cronin et al. (2000), where value, service quality and satisfaction all have immediate
influence on behavioural intentisn

In the Cork and Kerry sample, the influence of satisfaction on how strongly visitors
recommended a provider was significant, bat overwhelmingly importantThe value for R
squared in a regression that only uses satisfaction as a predictor is O284,means that
around a quarter of the variation in intention to recommend is explained by client satisfaction. An
analysis including all potential factoygselded a model witha better fit. The version that best
predicted how strongly visitors would renmend a provider also had satisfantias the most
important factor(beta = .33, but other variables also contribdtsignificantly. Among them
were value for money(.157) and a feeling of achievement103, which seem to influence
behavioural intention directly as well as indirectly.Surprisingly two attributes that had no
significant effect on satisfactioalsoplayed a role:lte degree of individual attention paid to the
cugomer(.200 and relaxation.096). Participants in school activities (beta-0.096) were less
likely to recommend the providers than the othsiters, who were predominantign holidays

Diagram 1 shows the relationships between the varialvldsh confirmthe findings of Cronin et

al. (2000): Attributexanhave a direct éct on strength of recommendation, but also an indirect
one through alue for money and satisfaction; interestingly, some only work through either the
direct or the indirect channel.

15



Diagram 1: The relationships between attributes, satisfaction and behavioural intentions

Equipment Satisfaction |
and _
facilities - > __» Intentions

Staff
Outcomes
: t 1
. >
Relaxation Y v v >
Value for money R
Individual
attention .

The intention to recommend and actual recommendations may be twoewlffthings. To
determine whether visitors really act on their behavioural intentions, they were also asked if they
had been with @ompanybefore, and if yes, whether they had recommeridedothersOn the
DVVXPSWLRQ WKDW UHVS mRQddahgwvdragnancany froh Disiwo s D G
gives an indication of the link betwesatisfaction and actual behaviolndeed there was a clear
relationship for the subset of repeat visitors: The more satisfiedviey(and presumably had
been o their previous visit), the morikely they were to have recommended the adventure
provider

Equally, te intention to revisit is also likely to be a consequence of satisfaction with the
company, but there are a few more factors to be considered. Il Wwewexpected that it matters
whether participants live close to the adventure provider; thus, locals should be more likely than
overseas tourists to plan on returning. In addition, adventures that have a stronger sightseeing
element like a boat trip tdvé¢ Skelligs will probably have fewer return customers than activities
where the sportive side and the actidg/such dominate, for examplesiaing.

These predictions could be confirmed to some extent. Agaieralb satisfaction is a strong
determinat of the intention to revisitbut it only explainssome of the variationTwo of the
visitor characteristics made a difference: As predicted, locals were more likely to revisit than
domestic or international touristdnd as in the analysis of propensity recommendyisitors
enjoying their holidayswvere considerably more likely teeturn than participants in school
progammes, irrespective of age. In additidthpse who had already been with an adventure
provider beforevere more interested in repeatitg experience than firsime participants. The
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type of activity did not matter much; only sailors were more eager to return than the rest of the
respondents, but participants in boat trips were no less likely than kayakers or participants in
multi-activity camps to come back.

Value for moneywas onlyvery weakly significant and thuyslayed amuch smallerole for return
visits than for recommendations. Only two attributes had a direthighly significanimpact on
the propensity to return beyond theffects on value and satisfacti@ansense ohchievement and
relaxation.

4. Discussion

7KH DQDO\VLV JHQHUDWHY D UDWKHU FRPSOH[ SLFWXUH
motivations. What visitors consider important does not necessarily satisfy wanhgdoes not

seem to contributenuch to satisfaction can stitispire them to come back tw recommend a
company to their friendsOverall, there appears to be a strong positive role of emotional
outcomes, though their ranking depends on the approalite Yarticipants profess to care most

about fun, a sense of achievemamid other adventurspecific emotions like challenge and
excitement contributenost to their satisfactionThe rather unadventurous attribute of relaxation

ranks low in importance tiags and does nothing for satisfaction, but it has g effects:

Visitors may appreciate excitimgventuresnore, but they would rather regt, and recommend,
relaxing activitiess where they were given lots of individual attention

From the resu#t in this survey, adventur@roviders can safely ignore mostesthetical
considerations; visitors seem to care althetfunctionality of facilities and equipment, but not
about looks. Equally, at least in the contektthe Irish Southwest, environmental esfs and

good organisation do not seem to make much of a difference. Good, above all friendly, staff, is an
important positive factor. Lastut far from least, the perception of being given value for money
contributes sbngly to visitor satisfactiorand cX VW R P H UV oD deNdiabngWdrcR @

mouth.

These somewhat contradictory results pose an interesting challenge for marketing. The
resolution might be to put the emphasis on different aspects in promotion than in product
development. So the adventig message might contagbements that ranked high in importance

like fun, excitement,skilled, friendly guidesand safety. While some of these attributes make
frequent appearances in adventure promotion (Swarbrooke 2088 163166), other popular
promotion promises like small groups and #gendliness(ibid.) seem to miss the mark at least

with the type of tourist surveyed in Irelar@n the product side, more attention should be paid to
those items that increased satisfaction and behaviourationie such as value for moneggod
equipment, relaxation and individual attention.

To some extent, rpviders shouldalso be aware of the differences in preferences between the
various demographics. While none of the attributes is considered negativee byraup and

17



positive by others, the extent to which visitors see value in different attributes Vetnies.
EHDXWLIXO VFHQHU\ PD\ DWWUDFW DGXOW RYHUVHDV YLVLW
less Overall, the biggest differences in prefieces were found between adults and children or

youths, so marketing strategies should very much depend on the typical age of the target group.
The type of activity on the other hand seems to play a rather small role, so that even providers of

a wide rang of adventures can safely adopt a-oressagdits-all approach to marketing its

various products.

5. Conclusion

The surveyidentified what adventure tourists want and what makes them satisfied across a
number of activities and visitor groups. Howevenés conducted in rural Ireland, and the vast
majority of the respondents were from Ireland and, less importantly, the United Kintlbite

many of the results seeptausible, it is not clear whether they also apply different destinations
and participantsrém different source markets. Thus, crowding in sparsely populated Kerry
UDUHO\ UHDFKHVY OHYHOV WKDW ZRXOG GHFUHDVH SHRSOHTV
be different for other locations, e.destinationsear population centres likeetlBavarian Alps.

In addition,the small effect of nationality on preferences might be largely due to the sample,
which was heavily dominated by Angaxon culturesTherefore further research in different
destinations would be useful to determine to Wheatent the results from the survey in Ireland
universally apply to adventure tourigteferencesind satisfaction, and to what extent they are
different for different world regions and cultures.
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Service with a smile: econstructing the experiences dflepali expedition
workers in the Himalaya

Ashley Hardwell

School of Sport, Carnegie FacultyLeeds Metropolitan University

Abstract

Adventure tourisnresearch in developing countries is well established (Stevens 1993, Goodwin
2003, Nepal 2009, Simkhada, Teijlingen, Regmi and Bhatta 2010) but few studies capture the
voice of Nepali workers within the trekking industry to greater understand-soltizal impacts

on mountain regions. The Himalayan Research Expedition (HRE 2011), organised through
&DUQHJLH *UHDW 2XWGRRUV SDUW RI /HHGV OHWURSRO
programming, provided the perfect vehicle to capture the interface betwekersrakd Nepali

workers. Approximately 33 Nepali workers were involved in focus groups and interviews and

their views of working in the industry sought. Most of the research occurred during the HRE

2011 and difficulties associated with this are highlight€dree key theories are considered
ZLWKLQ WKH XQGHUO\LQJ WKHPH RI WKH WRXULVW JD]H 8UlI
HSRVWPRGHUQ VXEMHFWYT JRWKHULQJY DQG HZHVW LV EHV)
DXWKHQWLFLW\T DQBSUHVHIWINMWLRQ RI VHOIY DOO JDYH ULV
of all three concepts drawn from the HRE 2011. Western lifestyles seemed readily adopted by
many Nepali workers of status (Surdars, local Sherpa Guides and Climbing Guides) and socio
cultural and environmental concerns were raised by interviewees. Trekkers searching for the
untouched, uncommodified life (Moran, in Lim 2008: 3) are juxtaposed with many Nepali
workers seeking the very experiences of Western culture from which trekkers are kseapte.

Continuing to protect the lure of the region for trekkers requires careful consideration for all who
value this unique experience.

Introduction

In November 2011 Leeds Metropolitan University embarked on a Himalayan Research
Expedition (HRE 201)to the Makalu National Park to climb Mera Peak (6500m) and Baruntse
(7200m).It was organised by Carnegie Great Outdoors (CGO) to support PhD work occurring in
the School of Sport, part of the Carnegie Faculty of the University. CGO provide a plethora of
outdoor opportunities for an array of different client groups. This paper examines the impact of
this trekking expedition from the viewpoint of Nepali workers employed to ensure expedition
success.
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The expedition was arguably the largest of its kindtgdie organised with 37 members in total

of whom 30 were involved in scientific research before, during and after the expedition. Its aims
were to gather data regarding response rates of participants to acclimatisation. Four pre
expedition exercise regim&gere developed: exercise at altitude (simulated 4300m), exercise at
near sea level altitude, no exercise at altitude (simulated 4300m) and no exercise at near sea level
altitude. Participants underwent rigorous testing before the expedition for two weeés a
planned and assigned exercise regime, during the expedition at altitudes of 3500m, 3800m 4200m
and 5200m and immediately after the expedition. The rise in popularity of Himalayan trekking
has highlighted altitude related problems and even deatligh poor acclimatisation (Kayser

1991, Hackett and Roach 2001, Shrestha, Pun and Basnyat 2014). Carefully considering pre
acclimatisation regimes may help considerably in reducing incidents of altitude related illness
and death.

The success of this eypGLWLRQ UHOLHG RQ HPSOR\LQJ DSSUR[LPDW
Surdars (ceprdinators), local Sherpa Guides (Nepali workers with excellent local knowledge),
Climbing Guides (extraordinary Nepali workers with mountaineering experience some of whom
hadsunmited (YHUHVW XS WR QLQH WLPHV &RRNV DQG 3RUWHUV’
occurred through a Nepdbased trekking organisation already known to Leeds Metropolitan
University.

This paper is not concerned with the outcomes of scientific teSungh findings will be reported
elsewhere. Instead, it seizes the opportunity to investigate the-aoical impact of such a

large expeditionmoving away from the natural science, forming the main HRE 2011 objective
and into the sociaulture interfae between expedition members and Nepali support workers and
others involved in trek tourism. A qualitative approach to data collection was adopted. Wide
ranging articles are available addressing issues of tourism impact in trekking regions (Stevens
1993, Nepal 2000, 2005, 2007, 2009, Goodwin 2003, Simkhada, Teijlingen, Regmi and Bhatta
2010) but few try to capture the views and thoughts of Nepali people living and working in the
region, although this number is growing (Simkhada et al 2010). The papeshanié views of

Nepali people in the Everest trekking region and of those servicing the HRE 2011 to highlight
examples of sockF XOWXUDO LPSDFWV 7KLV ZDV SDUWLFXODUO\ SHLU

/ILP VXJJHVWYV W R X UduVdhd3anQildosigtty/ thetrate Nduglly outside
RQHTY RUGLQDU\ VRFLDO DQG FXOWXUDO H[SHULHQFH DQG \
D WRXULVW HPSOR\V XSRQ DUULYDO DW DQ\ SDUWLFXODU
activity quintesentially embodies this experience. It is predominantly a Western pursuit growing

in popularity (Mintel 2010a, Mintel 2010b). Nepal promises unprecedented scenery and a unique
cultural experience for the tourist, particularly for those willing to makesttoet to trek into the
FRXQWU\fVY ZLOGHU SODFHV [/LP QHDWO\ HQFDSVXODW
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When the private enterprises and tourism authorities both utilise the same tourism marketing
VWUDWHJ\ WKH IDWH R 1 é#eStDalomi¥y mbr® oplespRédled: Pf domwrsethis/ W
exoticisation of Nepal is nothing new, and has received the attention of numerous commentators.

For example, Peter Moran notesBnddhism Observethat Nepal has been central to Western
IDQWDVLWRXAKHGE XQFRPPRGLILHG OLIH ZKHUH RQH FDQ HQ
FXOWXUH™ Y

It is difficult to sustain exoticism while managing large numbers of tourists. There were over half
a million tourist arrivals in Nepal in 2010 (Kruk et al2011, Kh@0@0) and their expenditure

was responsible for 7.9% of Gross Domestic Product (Kruk et al 2011: 55). Not all visits to Nepal
involve trekking. However, at 21% of the total it represents a significant number of tourists
visiting fragile environmental ancultural areas of the country (ibid).

7KLY HWKQRJUDSKLF VWXG\ ZDV IXHOOHG WK U&iant& onL P TV
UU\TV > @ ZRUN RQ WKH WRXULVW JD]JH DQG KLV UHF
during their visit the hostalso have preconceived ideas of the tourist and their worlds:

:KLOH 8UU\YV FRQFHSW RI WKH pWRXULVW JD]JHY LV D XVHIXC
must guard against owersualisation of tourism analysis by paying attention to what Coleman

and Crang call the perfomativity of tourism, that is, the concrete interactions between the tourists

and host communities that consist of a constant negotiation of spatial meanings (Coleman and
Crang 2004) (Lim 2008: 4).

It is the importance of the negoi@t of spatial meaning that is sometimes lost in considering the
construction of tourisitc destinations. It is easy to forget that while tourists and the industry
construct visualisations of places the hosts are often mirroring these actions and developing
constructions of visitors, their backgrounds and their expectations; what Lim (2008) refers to as
WKH pFRXJGIWHUKLY SDSHU XVHV WKH +5( WR HWKQRJUDSK
counter gaze and uses three other important theoreticak lemsgitically evaluate the service

roles of Napali trek workers.

Theoretical concepts

This study had a number of theoretical drivers. It follows an already published theoretical paper
/ILP DQG GHYHORSV LPSRUWDQW L QWddnabdnQol t&lfJ FRQF
(Goffman 1959) is linked strongly with authenticity (Boorstin 1961) and staged authenticity
ODF&DQQHOO 6WXDUW +DOOTV ZRUN RQ pLGHQWL
understanding socid- XOWXUDO YLHZV VRV WK ROPLW IO @® G XWUHQ W D
RI WKLV WKHRUHWLFDO XQGHUSLQQLQJ +DOOfYV D E
have changed over time. Importantly, three concepts of identity are recognised. The Middle Ages
JDYH ULVH WIRIKMWMHQPHQW VXEMHFWY ZKHUH puPDQY ZDV DW W
recognition of the importance of significant others;woarkers and role models gave birth to the
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MVRFLRORJLFDO VXEMHFRRIG HHRZ HWWXEM HW W RER&WVaHeUvV WKH
outside influences shaping the identity of individuals; media sources, internet and Western
LQIOXHQFHVY WKH DOO SHUYDVLYHQHVYV RI FDSLWd&L VP DQC
VXEMHFWY LV SDUWLFXO DU Ohelséai Rftg\abal hiarcdnkiét@driefsQuuiLits H U L C
impact on remote areas such as the Everest trekking region. Cultural markers, while still of
absolute importance in shaping identity, are tempered and influenced by global markers both
virtually and in realityas predominantly Western trekkers visit the regions. The sodioral

LPSDFW LQ VXFK DUHDV LV QRW VROHO\ OLPLWHG WR YLVL)
PRGHUQ VXEMHFWYT LV LQFUHDVLQJO\ LPSRUWDQW LQ XQG
collective identity in trekking regions and the size of the HRE 2011 is a consideration when
focusing on socikeconomic impacts in the region.

8VLQJ WKH PDQ\ uSRUWDOVYTY WKURXJK ZKLFK :HVWHUQ OLIl
Western culture and stit DQG ZKDW LW PHDQV WR EH :HVWHUQ RFFXUV
of the tourist gaze is familiar, less developed, but becoming increasingly important, is how those
serving tourists at the destination view visitors. This is an important concept withipaper.

/ILP PDNHVY D EUDYH DWWHPSW DW 3D VLPXOWDQHRXYV
DQG KRVWV KDYH RI HDFK RWKHU"™ ,W LV DQ LPSRUWDQW WK
WHUP pRWKHULQJY WR SURYLG Hevelgping tumrids ddiRthé& R/iEst SHR S C
(referred to by Urry (2011) and Mowforth and Munt (2009) as the outward gaze) as well as how

they view their own society and culture being the inward gaze. Interestingly, to an extent, this

also becomes a counter gazetlas reflected attitudes of the West mingle and shape formed
attitudes from developing countries. Nations really do believe the perceptions of others in
forming collective identity, particularly within developing countries. Hall (1992b) uses two
oppositioral positions calling these The West and the Rest. Table 1 considers perceptions of the
HVW DQG GHYHORSLQJ FRXQWULHV UHSUH \iddakhLoQithiraV KH KR F
identity.

The West Outward Gaze on the West
Democratic Cool

Free Hip

Developed KHUH LWYV DW
Civilised All embracing

Ordered KDW HYHU\RQHTV C
Peaceful Superior £it must be better

Table 1: Perceptions of the West. Adapted from Hall (1992b).
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Table 2 provides the antithesis to table 1 where collective perceptions afgliagetountries, or
WR XVH +DOOTYV E SKUDVH p7KH 5HVWY DUH H[SUHVVHG
expression and reinforced and internalised by those nations within developing countries.

The Rest Inward Gaze on the Rest
Despotic Embarrassed

Undevelogd Apologetic

Violent Poor (materially)

Barbaric In need of helpx(to develop)
Fundamentalist

Table 2: Perceptions of the Rest. Adapted from Hall (1992b).

+DOOTV E ZRUN VHWV WKH VFHQH IRU D ods\oKG\ WKD
MRWKHULQJY EHWZHHQ pWKH :HVW DQG WKH 5HVHédern6 XFK FFR
collective identity influenced not just by cultural markers but global markers driven by Western

ideology. Internet, media and global interconnectednesfRa@AVULEXWH WR WKH pRWKH

How people act and react during every day social encounters has been considered by many
theorists (Goffman 1959, Hall 1992, 1992b, MacCannell 1973, 2008, Mowforth and Munt 2009).
'UDZLQJ RQ VHPLQDO 2RUN E\uSRIHFB QY D &eérRigy QLU | WVH OV KIHQ
importance of every day encounters and the way individuals manage these is highlighted.
Goffman openly criticises his own attempts to understand how people present themselves in
everydaylife. As the ceftral tenet of his work he sees social interaction as a staged event; a
GUDPDWXUJLFDO DFWLYLW\ 3 SUHVHQWLQJ WKLQJY WKDW DU
with others are acted out on the social stage and its actors share information alkehirtg e
EXLOG D SHUVRQD RI WKH RWKHU +RZ WUXH WR WKH pUHD(
FLUFXPVWDQFH DQG FRQWH[W RI WKH VRFLDO HQFRXQWHU
PDQDJHPHQWY LV DOPRVW DOZD\V P Dr€oKd BbFbe/displayed v fRe D O O R :
other. MacCannell (1973) sees the dramaturgical enactments of these encounters where real life

is buried behind a facade sélf-presentatioras the perfect back drop to understanding touristic
encounters more fully. Thus, ic@pting that the majority of these encounters are staged events,
ODF&DQQHOOTYV FRQFHSW RI 3VWDJHG DXWKHQWLFLW

+LOOPDQ LQ UHYLHZLQJ FRQFHSWVY DQG GHILI@GLWLRQYV
authenticity can be defined as an experience which genuinely samples the culture of the other,

WKDW LV RI WKH KRVW VRFLHW\ DQG WKH KRVW SHRSOH’
ODF&DQQHOOYV ZRUN VXFK D GHplaigsLiNeg IdiRiQulty of ti&) REOHP
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DXWKHQWLF FRQWDFW ZLWK WKH pKRVW VRFLHWLHYVY DQG KR
KLGGHQ DUHDV VXFK DV NLWFKHQV RIILFHV ZRUN FRQGLWL
DXWKHQWLFLW\TY HOUQ \H QVFRXWU IDVWMHL FH [M[BQGHG EH\RQG WKH
DSSDUHQWO\ pEDFN VWDJHY DFWLYLW\ ULJJHG WR VLPXOD
ODF&DQQHOOYV FRQFHSWV Rl pVWDJHG DXWKHQWLFLW\
simplistic ndion of the front stage (viewed by tourists) and the back stage (hidden from tourists),

D SRLQW ODERXUHG KHDYLO\ LQ KLV FULWLFDO HYDOXDV
work in the book Culture on Tour MacCannell (2008) is at pains tdut the notion proposed

by Bruner (2005) that his work simply recognises a series of binary oppositions of which the
FRQFHSWV RI IURQW DQG EDFN VWDJH DUH FODVVLF H[DPSO|
DXWKHQWLFLW\" EHWZNW® Kb dHhe ENan kir@d 6f dpdeé€ that could not

EH DVVLPLODWHG LQWR HLWKHU RQH RI WKH RULJLQDO SDL
MVWDJIJHG DXWKHQWLFLW\Y WKDW PRPHQW ZKHQ WKH WRXUL\
realworld of the host society or host people, yet in reality, this may not be the case. Tourists are
RIWHQ FOHYHUO\ GXSHG LQWR EHOLHYLQJ WKH\ KDYH 3JHQ>
(Hillman 2013: 2) when in fact this is rarely the case.

Three imprtant theoretical distinctions are now in place: First, Hall (1992a) suggests identity to

EH FRQVLGHUDEO\ LQIOXHQFHG E\ JORRCOUL@QWMKBERAWWR QDO €
WR FRQVWUXFW RXU RZQ RWKHUV D Q@G theQexbhstGctionZ ¢coROH Q D\
the concept of the West and the Rest as two idealised ways of presenting developed and
developing countries (Hall 1992b) and, in turn, this allows the consideration of the outward and
inward gaze. The interactions emanating fréhe gaze are tw D\ DOORZLQJ 3FRQV
QHJRWLDWLRQV RI VSDWLDO PHDQLQJ" /LP EHWZHHQ |
Second, Goffman suggests that all human interactions are in fact only dramaturgical events
VKRZLQJ HDFK &8yadnd idugh inseRastibi bBre unlikely to show the true identity of
LQGLYLGXDOV LQYROYHG 7KLUG DUH WKH HQDFWPHQWV LQ
RFFXU DOWKRXJK ODF&DQQHOO UHIHUV WR W& VH DV
complex than the simple binary of front stage (viewed by the tourist) and back stage (hidden from

the tourists), as more back stage activity becomes legitimate viewing and thus packaged
accordingly. The tourist theatre (figure 1) provides a diagrammepresentation of theories
GLVFXVVHG XVLQJ WKH WKHDWUH DV D ZD\ RI GHSLFWLQJ Wt
categorisation of psychocentric, midcentric and allocentric has been used for the theatre
auditorium. Its classic bell shaped tdisution curve depicting midcentric tourists as the greater
number is seen through the seating capacity but attention must also be paid to the seating
SRVLWLRQVY DQG WKH VWDJH YLHZV WKHVH DIIRUG , KDYH W
authentF LW\ WR HQVXUH LW LV XQGHUVWRRG EHIRUH DSSO\LQJ
UHTXLUHV GLVWLQFWLRQ IURP WKH ZRUN RI *RIIPDQYV pLPSU
VWDJHY RSHUDWLRQV \HW LW LV LPSRaiwé¢DQ3chWdRcet GHUV W
Again, conceptual distinctions will become clearer as examples are given.
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| Back stage — Authentic (rarely seen hy tourist) |

Cyclorama (context) — hides the back stage

Staged Authenticity
(Legitimate back stage viewing)

/
b

tourist gaze

Front Stage
(The touristic cultural show)
(Dramaturgical performance)

1: T The tourist gaze 1; 1:
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The auditorium — the audience The auditorium — the audience The auditorium — the audience
The midcentric tourist The psychocentric tourist The midcentric tourist
(Packaged but with some autonomy of (Packaged and commodified (Packaged but with some autonomy of
experience viewing front stage activity experience viewing front stage experience viewing front stage activity
combined with glimpses of staged activity only) combined with glimpses of staged
authenticity) authenticity)

Figure 1: The touristic stage. Combing Plog (1974), McCannell (1973) and Goffman (1959) to consider how tourism experiences are
staged and viewed. Pyschocentric tourists (Plog 1974) enjoy the packaged tourism experience and are seen as unadventurous in their
holiday choice where as the allocentric tourist (Ibid) is more autonomous and adventurous and more likely to encounter authenticity.
Midcentric tourists (Ibid) represent the majority of tourists who seek some travel autonomy and may glimpse back stage viewing.

Methodology

This study was evaluative in nature. It sought to highlight soglural impacts of the HRE
2011 and trekking more generally, through emguthe voice of Nepali workers was heard.
Simkhada et al (2010), in their study of sexual health knowledge, sexual relationships and
condom use among male Nepali trekking guides, found frank and honest discussions difficult on
this topic. In this study ks sensitive issues were tackled yet Nepali workers were still being
asked for opinions on work conditions, their employment roles and other sensitive issues such as
the impact of their work on family life, relationships and routine more generally. Astizre a
member of the HRE 2011 team the researcher was not best placed to conduct such a study,
however, this was the scenario presented. It was very difficult to ascertain how truthful responses
were based upon the researcher scenario given. For exampédi, péticipants may have felt a
favourable response to questioning would lead to more work in the future. Conversely,
perceptions that a less favourable response, or indeed unwillingness to be involved in the
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research, could lead to being prematurelyniised from the expedition were also a possibility.
Although such issues were addressed within the participant information presentation to all
workers it was very difficult to ascertain whether this important point was understood by
everyone. At the begimmg of each interview and focus group recorded verbal consent of all
participants occurred. The researcher being an active member of the HRE 2011 team, although a
considerable drawback, did allow access to a purposive sample of Nepali workers as well as
participant observation opportunities over a three week period.

The position of participant observer was adopted for the duration of the three week expedition.
Diary work and MP3 recordings throughout the expedition were used for all observations.
Opennessand honesty from the researcher occurred at the outset with all 37 HRE 2011 UK
members aware of and consenting to the observation activity. It was made clear to UK members
that the primary focus of attention would be to observe interactions and eheg friam Nepali
workers because UK members had already consented to a busy scientific research schedule.
However, inevitably observation of interactions would involve UK and Nepali members. Many
of the 150 Nepali workers involved in the HRE 2011 were addckesollectively at Lukla at the
beginning of the trek. A member of the trekking organisation acted as interpreter and a short talk
of approximately 12 minutes was delivered explaining the research. Two important points were
emphasised: observations woukike place while trekking together and volunteers would be
required for discussion during the expedition. This also gave a chance to welcome the Nepali
workers to the HRE 2011.

Initially individual interviews were conducted but this approach failed tat élicd and open
discussion. Each question was asked through an interpreter and responses followed the same
process. Participants felt intimidated and were reluctant to engage. Discussions took place with
the trekking company staff and other academicsraséarchers on the HRE 2011 and a different
approach wasdopted Initial interviews acted as valuable piloting experience. These data were
not included in study results. The initial pilot consisted of three individual interviews. It was
decided that wher Nepali workers were fluent in English (for example trekking company staff)
individual semistructured interviews would continue to be conducted. For other workers focus
groups of up to five people occurred allowing participants to address questionghtlgrowp
discussion. This worked well, although over reliance on the interpreter providing only the essence
of what was discussed was a serious flaw in data analysis. After each focus group lengthy
discussions occurred with the interpreter and key issoesecning socieultural impacts and
evaluative data were highlighted. Capturing the essence of discussion from focus groups and
relaying information from key informants using a grounded theory approach were the prime
objectives of the data collection tsol

In addition to the Nepali workers involved in the HRE 2011, key informants were also
interviewed. In total interviews with six key informants occurred including trek leaders from the
UK and Nepal and owners of tourist outlets such as tea houses @sd $afen focus groups
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occurred with approximately 27 Nepali workers contributing to these from across the expedition
working roles (Surdars, Local Sherpa Guides, Climbing Guides, Cooks and Porters). Interviews
and focus group duration ranged from 20 tarBfAutes in length. All interviews and focus groups
were MP3 recorded and then transcribed in Microsoft Word. However, focus group recordings
were only transcribed through the interpreter, therefore missing vital discussion points between
Nepali members.

Working at altitude was particularly challenging. Specialist IT equipment was required for such

work and this was not available to the researcher due to budgetary constraints. Therefore,
transcriptions of interviews and focus groups occurred sometime théegxpedition making
clarification of discussion issues in recordings after each interview and focus group difficult.
Verbatim transcripts of all focus groups would have significantly increased the richness of data

but required specialist interpreters dadding. This did not occur. Ethical approval for this study

ZDV JUDQWHG WKURXJK WKH /HHGVY OHWURSROLWDQ 8QLYHUYV
Nepali trek workers and company directors for giving valuable time to this project on top of such

long working hours.

Results and discussion
The postmodern subject

+DOOTV WKHPiHodein vomstiucER SU¥ject or identity was resonant at all junctures of
the trek. Having visited Nepal a number of times for trekking and climbing purposes insthe pa
stark observations occurred between 2011 and my last visit in 2001. Singularly the most
important influence was mobile phones. Trekkers were able to talk to family on many parts of the
journey. Interconnectedness remained despite being in a remotefatea Himalaya. Many
Nepali workers, particularly in the more responsible roles (Surdars, Mountain Guides and Local
Sherpa Guides), owned mobile phones. On a number of occasions on acclimatisation treks |
would hear conversations in Nepali and expecirtd & group of people on the next section of

the track. Instead | came across one Nepali in conversation on their mobile. This somehow
seemed incongruous with the surroundings but acted as an important reminder that this beautiful
environment was in factlaved-in space where local people work and raise their families.

Internet access and the proliferation of the World Wide Web were ever prominent. Major centres
such as Lukla were well equipped with internet access sites and all seemed well patronised.
Trekkers with mobile internet devices remain connected to the internet providing a strange
juxtaposition of connectedness within disconnected locations along the trek. It seemed surreal to

be able to receive and sendnails; to provide instant images of @iplaces for youFacebook

community who would receive such communications in the comfort of their living rooms. And,
ZKLOH WKLV ZDV SUHGRPLQDQWO\ D WUHNNHUYTV DFWLYLW\ I
to be built using images from what, famse, may be a trip of a lifetime. The images sent do not

depict day to day existence yet will be used to ensure a positilreeopersonal image occurs.
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6 XFK FRQQHFWHGQHVY LV DYDLODEOH WR DOO WUHNNHUYV
horizors of indigenous mountain people. In an interview with a key-ealicated and travelled
Nepali informant, both positive and negative issues of interconnectedness were highlighted:

When | was young | could not dream because | had never seen the world] weviea

heard of the world. And now people have seen the world through the TV, on the
computer. Now it is only 2 or 3 years since | have started using the computer and | still

am unable to use it properly but gyanddaughteis only 16 months old and idready

pressing the buttons on the mobile phone and saying hello, hello! So Nepali people are
looking for more and more. In one way it is very good but in another way it is not so good
because for a long time no one had anything and we were happy. Weknewewhat

ZDV JRLQJ RQ LQ WKH ZRUOG ZH QHYHU KHDUG DQ\ QHZYV
KDYH WKHVH WKLQJV DQG ZH ZHUH KDSS\ :H GLGQfW K
world. But now we hear all about what is happening in America, what ihajpin the

UK. We can hear what is happening in Canada and that makes us very distressed in other
ways (Interviewee 1).

The globalised nature of pestodern living knows no bounds. The tendrils of technological
twenty-first century living extend to allui the most remote of places. It shows people how others
live and fuels the inward and outward gaze. It brings with it worries, concerns and stresses about
how nations live their lives. Interestingly, the interviewee is trying to embrace technology and,
through their grandchild, recognises the inevitability of the encroachment of the modern world
into mountain communities. It is often the less obvious that combine with change more generally
to produce other issues of concern in mountain regions, as explalwv:

&KDQJH LV DQ DFFHSWHG WKLQJ ,W FRPHV ZLWK WRXUL
readily are happening. People are now moving in and out of the villages. Some are going
abroad, the amount of knowledge people have about the world and otpér jsezast.

Most of the people who move abroad are well educated. This is a problem because those
who can effect change in the area are the very people who move away (Interviewee 2).

It is easy to consider visual, physical and structural changes occwviingut necessarily
realising more subtle changes are also problematic and have a consid&eablen the way in

which people live their lives. Interviewee 3 comments specifically on the changes recently seen
in Lukla as a direct result of the trekkimglustry:

Even five or six years ago Lukla was not like this. Having the hospital built has made a
difference because people come to use the hospital. But also the number of lodges and tea
houses has increased dramatically (Interviewee 3).

But more hidderchanges are also occurring. The globalised nature of living and the insight into
the lives of others can, in itself, be hugely unsettling for a people who often see their culture and
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lifestyle as inferior to the way in which people are able to live inMest. Of grave concern to
Interviewee 1 is the impact upon indigenous culture througlalthgervasiveWestern contact.
While nature remains largely resistant to the growing number of trekkers visiting the region,
Nepali culture is far more fragile:

In my generation people are quite concerned about our culture. Our dress, our customs.
But people are becoming educated; some in Kathmandu, some in Australia, Canada and
WKH\ PLJKW EULQJ WKH :HVWHUQ &XOWXUH EDFN EXW |,
preserve it and share it with people. And also the mountains. We have Everest and Cho
O-yu. We have the most beautiful mountains in the world so at least we cannot change the
mountains. Nobody can change the mountains. In the future what worries me is that we
might lose our culture through the younger generation (Interviewee 1).

Daily routines for families during the trekking season are severely disrupted. It becomes difficult

for those going away on long treks. In Focus Group 7 one man openly ad@iHddpine sick

D ORW ZKHQ , DP DzD\ , ZDQW WR EH ZLWK P\ IDPLO\ EXW
continue the family routine worry about their loved ones and find chores more of a burden. In
JREXV *URXS D ZRPDQ FRPPHQWHG 3PRxyFHusBahdwdChusiti®ad , ZR L
dangerous job but also there are so many chores that need to be done at the tea house and these
GR QRW JR DzZD\" ,Q VHDVRQ WUHN ZRUN LV GHPDQGLQJ KR
be spent away from the village aramily. But this is not always an obvious thought for
"HVWHUQHUV HQMR\LQJ WKHLU H[SHULHQFH ,Q )RFXV *URX:
important issuess HDUQLQJ PRQH\ DQG WKHUHIRUH EHLQJ DEOH WHF
The two areinextt FDEO\ HQWZLQHG DQG KH JRHV RQ WR VD\ 3ZKLOH
abroad it does mean you are away for long periods and this affects the family considerably, so |
prefer to have less money but stay in the region and be able to spend morelivieK P\ IDPLO\’
Inevitably family and relationships are of the utmost importance.

West is best and othering

+DOOTV E QRWLRQ RI pPRWKHULQJY LV VHHQ LQ WKH GUI
PRXQWDLQV <RXQJHU 1H SD%Diitd] puffed jadheds, YWrariked\VEyeMiidd @Qnd W
baseball caps. Ironically, many of the clotlsn will be copied products made within Nepal

DQG SURYLGLQJ DQRWKHU SHUVSHFWLYH RQ WKH QRWLRQ RI
directly about how Wesrn style is becoming more pervasive.

But having the Westerners coming to Nepal is one of the main benefits for us. You can be a
porter and then become a guide and they earn money from this. And then people do change their
clothes style, they dress lik#esterners and it looks like a fashion show (Interviewee 3).

In many experienced Nepali mountain workers as well as Western trekkers the embodiment of
the mountaineer can be seen; tanned and clad from head to toe with labelled mountain clothing
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and equipmet. Such images will fuel their eime persona and build dramaturgically the
presence they wish to portray to others. For many, just as in the West, this will never be a true
depiction of how they live their lives.

There seems to be an acceptance of Westays of living, almost without question, as being the

way forward. The overall feeling through observation is that if it comes from outside the
indigenous culture then it has to be better. Through contact with Westerners outward migration is
becominganLVVXH DV 1HSDOLYYVY VHHN WKH :HVWHUQ ZD\ RI OLYLC
other countries. Interviewee 1 comments:

,Q WKRVH GD\V WKH\ GLGQYW KDYH DQ\ RSSRUWXQLW\ W
happy with how they were but now peoplerdadeen everything they want more and more

and more and more. | talked to one of my colleagues and he said | work very hard but still

P\ IDWKHU ZzDQWV PH WR ZRUN KDUGHU , VDLG WR KLP W
know. We say everyone wants morelanore and more and they are never satisfied. So

this is what we say. So, if you are not satisfied you are not happy. And this is the human
ZD\ ,WTV QRW WKH :HVWHUQ zZD\ LWV WKH KXPDQ ZD\ ,C

Global connectedness through the World Wide \Al&dws the viewing of cultural depictions and

the lives of others to be viewed. But often these are only depictions and it is very easy to gain
false impressions of whole nations throughlioe postings. This is theoretically problematic
because comparentalisation tends not to consider theory interaction. For example, Nepali
ZRUNHUV PD\ ZHOO EH HQWLFHG DZD\ IURP 1HSDO EHFDXVH
might be offered in other countries. Just as individuals wish to ensure a positine persona

for anyone with whom they have contact, so too do companies, cities and whole nations. All three
important theoretical strands can be seen working together, spinning a web of deceit into which
unsuspecting workers may stumble. The more vulnerabtkers are those with most to gain and

these gains are usually measured materially and economically.

Staged authenticity

For many Nepali workers in the trekking industry there is only a four to six month period to earn
as much money as possible to supploe family for the rest of the year. Supporting the family
often includes an extended family for which the worker may also be financially responsible. But,
because Nepali workers are often highly organised teams of experienced workers, trekkers may
have little idea of the long hours and considerable effort expended to ensure a high level of
service delivery. Everything seemingly runs like clockwork. Here, cooks discuss their daily
routine and provide insight into team working:

In the morning we wake atam. and then begin boiling water. It takes three hours to do
all this. Breakfast is at 7 so we must be up early to boil the water and begin cooking. If a
hot lunch is prepared during the day, sometimes this happens, then it will take 2 hours to
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do this. Normally soup and hot drinks but it still takes 2 hours. Then evening meal, again,
is 3 hours preparation. We do the same in the evening. If the teamwork is good then it is
not too hard but sometimes people come from different areas and it takes timie @ bui
team and get into a routine and then it becomes more difficult. Often the cook team will
come from the same village. Our village is below Lukla. We are neighbours and work
together. It takes 1% hours to walk to my neightfpbpuse (CooksFocus Grop 1).

On the face of it this reveals an eigidur cooking day but this is a static activity in camp and
does not consider dismantling the kitchen and dining shelters daily, walking the same distance as
trekkers and reconstructing facilities at the nextgsite. For many Western trekkers the trek
itself represents the main activity of the day. To incorporate this daily activity into their working
routine results in an incredibly long and arduous working day. All cooking equipment, food, fuel
and tents arecarried by the team and they must somehow leap frog the trekkers to ensure
lunchtime and evening meals are served on time. Often when trekkers arrive at camp tea and
biscuits are already available. Carrying loads of at least 25kgs they must ensure\atjog o

half that of the trekkers for the same distance covered and their day may well be in excess of 16
hours for every day of the three week trek. Different roles are assigned to the team depending on
experience and there is a distinct hierarchy witdl trekking support work performed by Nepali
workers:

There are 13 of us in the cooking team. It is my job to coordinate the efforts of all those
people and divide the jobs up. We need to consider who is carrying kerosene, food, the
kitchen, dining roonand how all this is set up. We have to do everything between us and
we carry everything from one area to the next (Cotkecus Group 1).

OXFK RI WKLV HIIRUW FDQ EH YLHZHG DV pEDFN VWDJHY ZRUN
food served; evetking from Dalbat to pizza, yet the efforts of the team were only truly
considered and understood by trekkers with experience and insight. Bed tea would arrive at 6
a.m. as if by magic with little thought as to how long the cooks had been working batbeetth

how much they had to do during the day. Just as research in the field is logistically problematic,

so too is actually serving the trekkers and always ensuring high standards. Again, the complicated
nature of ensuring 37 Western trekkers receiveaa goeal at 19.00 hours each day of the trek is

not something fully grasped by many clients. In focus group 3, articulating the complexities of
RQH GD\TV WUHNNLQJ FRYHULQJ DOO SRVVLEOH HYHQWXDOL
skilled and expeenced nature of the coordinating roles required to ensure service delivery:

All staff are very experienced. But they are not classified as a cook because you need to
be in the role for five or six years before becoming a cook. We split the meals do that i
there is ever a problem with porters not arriving we can still cook and make sure everyone
can have a meal. So we split the cook staff down. We have people carrying food then we
have people carrying stoves and kerosene separate to the food, alwaye sBpafzese
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guys have less responsibility and they may end up going with the cook and the kitchen

boy. But we have to be careful here. The stoves have to go the same time as the cooks and
the food. So the stove or kerosene boys are of lower importandbiamsl their job. The

two kerosene boys carry the stoves and kerosene and their own equipment. And again we
always make sure, even if the other kerosene boys do not arrive, we always have stoves.
2QH GD\TV ZRUWK RI NHURVHQH ook, DDz €as¥ ay$hindgge3 W VR .
wrong (Mixed group Focus Group 3).

7KH PEHKLQG WKH VFHQHVY ZRUN EHFRPHV HYHQ PRUH FRPS
are also considered. Eating good food on the trek is incredibly important but only one étement

be considered by the trekking organisation. Camping, accommodation, climbing and within the
HRE 2011 the research elements all have to be blended into the mix. Here Interviewee 2
discusses other aspects of the service requirements:

Looking at the loadig, the weight, the carrying and ensuring the logistics all work is an
important business. Logistics are important. We have to put the names down for all the
porters and then we have to make sure all are going and getting to places safely. Then we
have theporters that have to come back. After six days we have three porters coming back
and after ten days another three porters and so on. It is all worked out with where people
live and how much time they can spend on the trek (Interviewee 2).

All this frenetiF hNEDFN VWDJHY DFWLYLW\ RI ZKLFK WUHNNHUV PD\
experience, is necessary for the smooth running of expeditions and the Nepali workers are viewed

by others always within the context of trekking. However, because of tke pi@ximity
EHWZHHQ ZRUNHUVY DQG WUHNNHUYVY JOLPSVHV RI pEDFN VWD
GLVFXVVLRQ ZLWK WKH &RRNV GXULQJ )RFXV *URXS RQH FR
who will talk with you and you feel comfortable withe people around you. Little things are
LPSRUWDQW OLNH OHDGHUV JRLQJ WR WKH NLWFKHQ DQG WK
elicit sharing of work routines and insight into the working day. This may therefore more
UHDOLVWLFD O OH GJ BXUWHMHW. MWD RU ODF&DQQHOOTV |
front and back stages, theal back stage being the real lives of workers away from the trekking
industry. Here, porters (Focus Group 2) provide insight into life away from work:

We are dfen friends or related to one another. Our village as not a tourist village and
although living in the Everest region some of us have to walk at least three days to seek
ZRUN LQ /XNOD ZKLFK DFWV DV D KXE IRU DOO WE&HNNLQJ
to provide an education for our children, something we have not had, and we are hopeful

that tourism will supply the opportunity to do this through the money we earn. It not only
means our children can have food and clothes, but also pens and pHpsr can study

at school (PortergFocus Group 2).
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Through such information, sharing glimpses into the real back stage, inaccessible authentic lives
of Nepali workers occur. Even those running the trekking company also spend a proportion of
their time intheir home village:

People visit my area now and there is more money in the region. Compared to
government wages trekking is well paid but it is seasonal and it does cover only 6 months
of the year. Most of the other 6 months is spent on the land. Wivstibff the land and

few in my area are business people. They still live off the land. When | am not working |
do go back to my region and work on the land (Interviewee 2).

There are instances of trekkers visiting the villages of workers and provisigjeace for a
EHWWHU VWDQGDUG RI OLYLQJ ,QWHUYLHZHH UHSRUWYV WK
WU\LQJ WR EXLOG D VFKRRO LQ WKH UHJLRQ VR , DP ZRUNL¢
schemes that may help support the wider@ilH FRPPXQLW\ 3, KDYH EHHQ WUHN
and working since | was 12 years old. There is support from some tourists in the form of clothes,
PRQH\ VSRQVRUVKLS BRQdhs GRuURI). GeBdralWw\the dubsistence agricultural

life, forming the mainstay for Nepali trek workers, remains segregated from their daily work
routine. This is no different to other occupations, except that there may be huge disparity between
work and home life, with the latter often consisting of a hand to matitteace for whole

extended families relying on wages from trek workers. Again, such disparity is often hidden from

view because many trekkers never stray away from the main tourist mountain routes and their
lived experience of the region is the supportiogrist infrastructure specifically catering for

Western trekkers rather than the authentic villages away from tourist areas. But the money from
trekking does help sustain village life for those whose family members are working in the
trekking industry. This is considered in Focus Group 4.

It is about the money first, but | like to serve the foreign people who come to see the
PRXQWDLQV 7KLV LV LPSRUWDQW DV ZHOO ,WTV SDUW R
VR LWYV D ZLQ ZLQ VIsW ¥ & \gbbdRtQind.RTble X&jor ieBRs¥rUi& to earn

money and therefore sustain local villages. But there is also a coming together of the
family because money is earned in the tourist season and this allows the family to stay
together during the off season. i$ economically sustaining for the rest of the year

(Mixed - Focus Group 4).

This focus group highlighted once again the importance of family and village life. The
dramaturgical act being immersed into a sixteen hour day trekking activity for long eriod
occurs to allow more time with the family at other times of the year. There were numerous
reports of the enjoyment such work provides, particularly positive contact with interesting people
but workers always commented on the importance of time with lomed and were acutely
DZDUH RI EHLQJ DEOH W R r¥aKlkeVewaly @orvtkekking opde Xhe/seasQnisL F 9
over.
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Conclusions

This paper has used three important theories as lenses to critically evaluate treilsaeb
interactions of he HRE 2011. First, it recognised the all pervasiveness of global
LOQWHUFRQQHFWHGQ H V postnQdérn +sDf2€ Thére seeris no escaping the
proliferation of the World Wide Web and with it the inevitable cultural drive towards Western
capitalisn. The study has highlighted the complex nature of the depictions of people and places
through this medium and this in turn encroaches on the dramaturgical ways we present ourselves
both on and offine.

Through the voice of Nepali trek workers this stuths depicted the tourist gaze as a-way

SURFHVV ZKHUH RSLQLRQV RI ERWK pKRVWY DQG JXHVWVY €
> @ J/LP ,W KDV SURYLGHG H[DPSOHV RI pRWKHUL

underlying premise that gaestionably West is best, and this is further fuelled through the World

:LGH :HE DQG JOREDO LQWHUFRQQHFWHGQHVY )LQDOO\ puVvw

FRQWH[W RI WKH +5( LWVHOI DQG H[WHQGH Ger¢/dvaf RQV LG}

from the trekking industry. The juxtaposition here is the importance of thepaiell(locally) trek

work (the staged authenticity of life at work) sustaining the real lives of whole families who still

live a predominantly subsistence lifestyterural mountain communities.

Motivations for visiting mountain regions of Nepal are the beauty of the environment and the
cultural experiences associated with physical and emotional journeying in such incredible
landscapes (Lim 2008). Here lies the grsatextaposition of all in terms of understanding
authentic touristic mountain experiences. While many Nepali trek workers seem to seek the
monetary and materialist gains of paid employment in tourism and embrace Western ideology
and lifestyle, Western ttid NHUV V HudtbucWMéd{ Hincbmmodified life, where one can
HQFRXQWHU SHRSOH ZKR 30OLYH LQ SXUH FXOWXUH"™ ORUDC(
MDXWKHQWLFY SXUH FXOWXUH OLYLQJ LQ WKH PRXQWDLQV V
more dtractive materialistic way of living for Nepali people who seem to embrace this more
materialistic and apparently sheik lifestyle. Trekkers seem magnetically drawn to the pure Nepali
mountain culture only to find Nepali people seeking the very experidraraswhich Western

trekkers are eager to escape. While Interviewee 1 is steadfast in the unspoilt beauty of the
mountains that are the Everest region, cultural concerns remain and the same old conundrum is
seen where tourism continues to erode the vemy abits attractiveness.

The region is changing, even the mountains are changing through global warming, a Western
phenomenon, but it is difficult to project a scenario in the foreseeable future where Nepali

mountain regions and their unique cultural ex@nces will not be attractive to tourists. How this

is managed and the way in which both environment and culture are protected are both topics
requiring close scrutiny in the coming years and are of great concern for those with insight in the
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region. Inerviewee 1 provides an important reminder that all resources are finite yet
understanding their limits is far from an exact science.

If I could use a crystal ball | can just see things going on and on and on. | can see no end.

But | do see boundaries @rif you step beyond those boundaries you will always fall
GRZQ ,WfV WKLV PRUH DQG PRUH DQG PRUH WKDW VHHF
can all go. It can fall at any time. It can go a little bit further but nobody knows
(Interviewee 1).
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The challenges of social inclusion in outdoor education: Can tortoise andare
learn together?
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Abstract:

7KLV SDSHU PDNHV XVH RI $HVRSYV )DEOH WKH 7RUWRLVH
facilitate outdoor learning in a way that helps to develop connections with nature. For many,
especially young people and those experiencing palysind/or mental ill health, stepping

outside into a natural environment can be a real challenge. Some of the themes explored:

X Potential barriers to participatierwhen Doing gets in the way of Being in nature
X The role of the facilitator in fostering coont rather than initiating concern (distress)
X The use of stories within outdoor education to foster familiarity, comfort and connections.

Key words: young people; stories; nature; comfort; adventure.

Introduction

,IP D '"RFWRUDO 5H YV Hdpsityraf Blunbba)Vrevéatcting @to Ythe relationship that
young people have with the natural environment. Within my research | am concentrating on the
voice of young people: what they think about nature, what they enjoy doing outdoors, how
M F R Q QHFWyH &N aGdRIoé this impact on their perception of their health andeusd)

or on their desire to look after natural spaces. As you read this paper, | invite you to take a couple
of minutes to think about the adventures you had outdoors as a child/yp@rson. Where did

you go? What did you do? Who was with you? What was your inspiration for doinglg

did you go outside? If you want, note down your thoughts or turn to someone near you and share
your story with them.

My practical experiencessaan environmental youth worker and as a trainer of youth and
community workers, together with my academic research, have highlighted the importance in
some situations of generating a relaxed, gentle atmosphere that encourages sharing of thoughts.
Many pe@le feel intimidated by those who lead more adventurous outdoor lives than them: we

QHHG WR EH PLQGIXO WKDW IRU WKHP WKH ZRUGV pbQ DGYI
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garden or a trip to the local park, rather than trekking in the Andes! Winavesour adventures

with is so important: outdoor adventures, whatever the inherent level of risk, are a good way of
encouraging us to explore together, to discover new things about ourselves as well as others and
to make new connections. However, perhitygsbiggest challenge for those of us working within

this industry is how to ensure that we do not inadvertently intimidate or discourage others from
joining us. How do we achieve genuine social inclusion, where everyone feels able to participate
at a levéthat is comfortable and relevant to them? | suggest ways in which more people might be
enabled to experience the outdoors through environmentally and socially responsible experiences.

| argue that a one size fits all adventurous approach to outdocateudoes not work, we need

to allow space and time (and comfort) for a more diverse population to participate in genuine,
meaningful experiences. We need to encourage people to develop confidence and take their own
footsteps, not just to follow in ourtheir way may be better. Perhaps contentiously, | will also be
arguing AGAINST social inclusion, at least in its more usual guises, in some situations, and
presenting a case for exclusion.

The story of the Tortoise and the Hare

A HARE one day ridiculethe short feet and slow pace of the Tortoise. The latter,
laughing, saidThough you be swift as the wind, | will beat you in a rate Hare,
deeming her assertion to be simply impossible, assented to the proposal; and they agreed
that the Fox should clise the course, and fix the goal.

On the day appointed for the race, they started together. The Tortoise never for a moment
stopped, but went on with a slow but steady pace straight to the end of the course. The
Hare, trusting to his native swiftness, caritle about the race, and lying down by the
wayside, fell fast asleep. At last waking up, and moving as fast as he could, he saw the
Tortoise had reached the goal, and was comfortably dozing after her fatigue.

Moral: Perseverance is surer than swiftnggsesop's Fables, 1881)

$HVRS TV )bebOnkhnk Stofes, fables and fairy tales than can be used to explore how we

can facilitate outdoor learning in a way that helps to develop connections with the natural
environment, building on, rather than cHdiQ JLQJ SHRSOHYV LQGLYLS&XYDO FRPII
familiar to many of us, often used to illustrate the importance of taking a slow and steady
approach to life, and as an activity within tebmlding sessions. However, in reality it is a race

that s unlikely to happen: Tortoise is more likely to take one look at Hare, in his waterproof,
windproof, moisturemanaging, felrunning kit, complete with shoes with heavily studded
solesand decide not to bother! Tomorrow, he could go for a nice, gentle wi#h other

tortoises, amongst whom he would feel more at ease, sharing their stories, and thus more able to
enjoy the experience. Although Hare was disappointetnbery KH{G KDYH ZRQ WKH UDF
DOVR VHFUHWO\ UHOLHYHG H#&§ GnuehXrrale of B Bh&lleinde Dda¢h & QRW
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competitive animal. However, as facilitators of outdoor activities, where does that leave us? How
do we offer activities that are socially inclusive, that can accommodate the needs of both the
hares and tortoisds life? Should we even try to get them to participate together, at the same
time? And why have | chosen to use a story to discuss social inclusion? Because this approach is
something most people feel comfortable with, it is a method familiar to them:

Since ancient times, sharing stories and unified metaphors has created commonality in
our seemingly separate yet interpenetrating realitiess the choice of shared language
that contributes to shared meani(iprest, 2006: 2).

| have chosen to utilize animal fable, as this genre is well suited for exploring social issues: the
animals serve tdighlight contradistinctions between rich and poor, just and unjust, powerful

and powerless 5|KULFK LQ .DWVDGRURYV the2 IWHQ
tortoise and the hare, the story contains an inversion of the normal state of affairs, a reversal of
expectations; this can be a useful way of challenging established structures and hierarchies
(Ibid.). Although this paper aims to be a gentle (dasayl comfortable) discursive exploration of

the topic, | should make it clear that | come from a socially critical perspective,

The socially critical approachtreats environmental crises as symptoms of a larger
problem in our society (Huckle 1983hamely, the dominant role of economic
considerations and the unequal distribution of resour(®&venson, 2007: 142)

| have made a conscious choice to be a youth worker rather than a teacher, and to have more of a

focus on the environment than on traditional rensporting, outdoor activities. | prefer the name

of environmental youth worker, which aptly describes my approach to life; paraphrasing Huckle
,ELG , PDNH XVH RI D VRFLDOO\ FULWLFDO DSSURDFK WR

issues, seemthem both as a result of inequality. My argument may appear to be a personal,

individual one, however | invite you to explore the political and societal issues embedded within:

mine is not a lone voice, it is just the dominant one in this particulatearti

There are many potential barriers to participation, some political, some social, some cultural, here
| am going to focus on whdnoing gets in the way oBeingin nature. So who is responsible for
this? Parents/carers; teachers/instructors; US!

In sLIQLILFDQW zZzD\V VWXGHQWVY H[SHULHQWLDO FRQW
FXUWDLOHG DQG VKDSHG«ZKHQ WKH\ DUH 3DOORZHG™ R
SUHVFULEHG DQG OLPLWHG«WKH NLQG RI LQGXFWLYH
unstructurel, outdoor activity is increasingly marginalizg@oberts, 2012: 99)

Sometimes we are so busy doing things, learning new skills, undertaking high risk activities that
we do not allow enough time for just being there. As practitioners we may be afraativity,
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of allowing our participants to be bored, fearing (often with good cause) that it will lead to
misbehaviour or worse, dangerous behaviour.

Is their challenging behaviour actually a coping mechanism, a form of communication?
Are we actively ligning to them? And if we are, how are we acting on what we hear?
How do we respond to challeng€¥haughnessy and Hayes, 2012: 2).

We need to take account of our epistemological, ontological and pedagogical beliefs: these
influence what and how we teadhgey influence what form of knowledge we select, how we
organise and subsequently deliver this to other people. | became a practitioner in outdoor settings
because | like being outdoors, | am more comfortable in a wood than in a classroom, and | choose
to make use of stories because | like stories: however | must not assume that others feel the same
way (Zink and Burrows, 2008).

7TKHUH LV DOVR WKH LQKHUHQW FKDOOHQJH WKDW RQH SHU
doing in nature: these are subjeet terms. | am also conscious that when promoting
RSSRUWXQLWLHY WR pEH LQ QDWXUHYT , UXQ WKH ULVN RI EH
serious, meditative and mindful, therapeutic experiences. This is something | aim to explore more

in future papers, particularly in relation to identity; for the purpose of this article, | am suggesting
VRPHWKLQJ PRUH DNLQ WR PEHLQJ RXUVHOYHV LQ QDWXUHT
manner reminiscent of childhood, whatever our biological age.

Every time we design, advertise, promote a new type of adventure or environmental activity we

are adding to the language used to define this type of experience. The words we use, the way we
express them, the images we choose to accompany the text, ideténe response from the
recipients of our communications. For every new person we attract, we potentially risk losing
numerous more. We need to think carefully about what we are offering, and why. Are we
offering more choice, a more diverse range ofvées for those already likely to be
SDUWLFLSDWLQJ" 3HUKDSV VRPHWKLQJ PRUH DGYHQWXURXYV
OHYHOYf" 2U DUH ZH WU\LQJ WR DWWUDFW D PRUH GLYHUVH
included/are excluded? &ke are two very different things.

In this discussion we should also explore the relationship between exclusion, participation, and
underrepresentation, we need to define the terms in order to apply them to social inclusion:

x Participation measures obged behaviour it is the percentage of all people doing a
certain activity who belong to a specific group.

X Representation is a mesgatistic- it is the ratio of ‘the participation of a specific group in
a certain activity' to 'the proportion of that gmin the background population as a
whole'.
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x Exclusion expresses how people feel (their percepticd®ENspace, 2008)

We can attempt to quantify participation and representation, using data from statistical surveys,
however exclusion cannot automaticatlg inferred from underrepresentation; a group that we
identify as underepresented may not feel excluded, if it has full access to opportunities to
participate, but still declines. It is the concept of exclusion that particularly interests me, as it is
based on perception, it is subjective and individtidlis personal.

$W WKLV SRLQW , DP UHPLQGHG RI D FORVH IULHQGYV UHVSES
&XPEULD WKDW VKH ZDV ORRNLQJ IRUZDUG WR YLVLWLQJ |
walkVy VKH ZRXOG ZDLW LQ D WHD URRP XQWLO RXU UHWXUQ
life outdoors, walking her dog, gardening, growing vegetables, supporting her son at rugby. Yet

she was opting outwhy? Because of her perception of what walkin@umbria would mean. |
GLGQTW RYHUWO\ FKDOOHQJH KHU LQVWHDG , TXLHWO\ VKD
had gone out for an adventure with a small group of others, we took a boat trip across a lake then
walked back along the shore. A Idevel, undemanding route, full of wildlife and opportunities

to get to know the place, and each other: no pressure, no fuss, little cost. As | finished she smiled
DQG VDLG u,1G OLNH WR GR WKDWY 6RPHWKLQJ ZHaFRXOG
cup of tea. However, would that be enough for everyone? Would it be enough for you? For many

this type of adventure would seem boring, and a waste of their time; for others, it may represent a

lost opportunity to deliver the environmental message. Wisiadk, they have the choice to opt

out of our adventure.

So what do we actually mean by social inclusion: who needs to be included, and who does the
including? And, more to the point, why were they excluded in the first place? | find this
language, andhe approach it attempts to explain, problematic. | agree with Edwards and Miller
(2000) and Labonte (2004) that there is an embedded contradiction in the social
inclusion/exclusion debate:

How does one go about including individuals and groups in a ssetraétured social
relationships responsible for excluding them in the first place?...To what degree might we
consider wilful social exclusion by groups an important moment of conflict, an
empowered act of resistance to seemnomic systems that, by thégic and rules,
continue to replicate and heighten the material hierarchies of inequédlisffonte, 2004

117)

Inclusion is generally viewed as a good thing, howekernotion of inclusion precisely entails

the work of exclusio(Edwards and Miller, 20 <RX FDQYW KDYH RQH ZLWKR?>
have a tendency to place the emphasis on inclusion rather than challenging the cause of the
exclusion.
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At this point, | am going to return to the Tortoise and the Ham@u may be wondering where do

they fit in all of this? | have made use of them as a metaphor for two arguably, extreme,
DSSURDFKHVY WR RXWGRRU DFWLYLWLHV WKH plDVW DGYHC
HQMR\LQJ WKH MRXUQH\ UQRW DFWXDOQ\WRWMKHQHERLQJ) @H
acknowledge that experienced outdoor practitioners are aware of the need to allow for reflection,

for thinking time so that participants can make sense of their experiences and identify their
OHDUQLQJ LWTV MXY wdovkDowthe p@keyRiot Xveit drifilQthe end. | would

also like to make use of the fable to talk about the commodification of outdoor experiences that
often require expensive resources and equipment. A whole industry has arisen to meet the
demand ér adventure and outdoor experiencese are evidence of that! Where the norm used

to be inexpensive adventures in our gardens, school grounds and local parks, we now rely on
designated centres, nature reserves and theme parks to do this for us. Wbatesimple, free

activities accessible to all, have become expensive, complicated experiences, requiring special
equipment that meets all relevant health and safety legislation. This causes exclusion: for those
with less financial resources, less knovgedr confidence in outdoor settings, or come from a

cultural background that does not see a value in these types of activities.

Yet, | take comfort from the fact that there is an ey@wing voice of dissent within the field, as
expressed by Roberts (Z20197): +RZ GR ZH DYRLG WKH pOF'RQDOGL]DWLRQ
values of efficiency, predictability, calculability, and contr&@®en weltmeaning organisations,

and experienced practitioners risk doing this: are our attempts to make the outdesstbeto

those whom the commercialisation excludes (Breeze, personal communication, May 17, 2013)
actually more about including them in the commercialization? We really do need to think
carefully, and critically about this, and it is an issue that has ldebated for some time (for

example: Loynes, 1998, 2002), with recognition that there is a dominant masculine voice in the
world of outdoor learning, which gives the impression that there is only one way to do things.

And the personal issue for me isatht did not represent my way of doing things; and at the
political level 1 wanted to challenge it. These writers acknowledge the emergence of new
paradigms, including the generative paradigm that is more influenced by feminine ideologies, and

is supportve of creative interpretation of experience (Loynes, 2002). However, challenging
existing structures and historical hierarchies takes time, and determination, especially when the
established dominant voice holds such power and access to resources. alsanger that the
QHZHU PRUH JHQHUDWLYH FUHDWLYH SDUDGLJPV ZLOO EH
relevant than the more traditional, harder, risky charaBt&fLOGLQJ pPVWXIIY RI DGYHC
education. A rhetorical question was askedirdy one of the key note speeches at a recent
DGYHQWXUH WRXULVP FRQIHUHQFH WKDW , DWWHQGHG u:KR
WKH H[SHFWDWLRQ ZH ZRXOG DOO VD\ pQRW PHY KRZHYHU P
WKDQ UH D @\tfiere abethébs like me, it is just that our voices tend to be more difficult to

hear than others.
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We have become adept at considering those who have become excluded, and, in the name of
VRFLDO LQFOXVLRQ GHYHORSLQJ P MW KhErs W vhat we) BBrE KLQ J
However, | think we also need to listen to those who have chosen to opt out, to exclude
WKHPVHOYHYV IURP pRXWGRRU DFWLYLWLHVY DQG WR FRQVLG
with resources and materials to enable themparticipate in what we offer, what WE like doing.

We need to explore other ways of being outdoors. We need to address the apparent hierarchical
nature of activities being labelled as soft or hard, risky or safe, with the inherent implication that

one B inferior to the other. To do this,

‘H QHHG WR UHWKLQN WR WKLQN GLITHUHQWO\ WR XVI
language is a way of rethinking and questioning orthodox thinking. A metaphor is what it
GRHV«UHRULH Q W(@reere@MWFIfithY 203 85Y

One way we can do this is by making use of metaphors and stories to foster familiarity, comfort,

to make connections and as a hook to gain atterfitonies can mgage, captivate, and encourage
participation. They can be personal/impep use imagination, make use of our memories and
reflections, and they can linger in our memory long after the experience. They are a form of
HGXFDWLRQ E\ VWHDOWK ZKHQ ZH GRQYW UHDOLVH ZH DUH
provide us withD ZD\ Rl XQGHUVWDQGLQJ H[SHULHQFH ZKHQ ZH OL"
story, we have a glimpse into their world, as they perceive it, and as they choose to share it with

us.

When we use our own stories, or those of others, for research, wiegjineony to what
we have witnessed, and that testimony creates a \(&tterington, 2004: 9)

:KHQ ZH WHOO D VWRU\ HVSHFLDOO\ LI LW LV pRXUY VWRU\
We can choose what to say, how to interpret our experiehogs,much (or little) we feel
comfortable to share. When we communicate our stories in written form, in text,

They are language made solid, conversations frozen in print and picture. To understand
texts is to understand the messages passing between mefdbectety.(Rennie Short,
1991: 157)

Stories provide a recognisable way of constructing meabasgd on culturally defined and
historically situated interpretations and personal experierf€asantakos, 2005: 39). We learn to
recognise things, to beconfamiliar with them and to make use of them to interpret and to
understand our world. Stories told outdoors have a very special quality, especially if they
incorporate things that can be interpreted in a sensory way: they can help make the link from the
outer world to our inner world, and can be adapted to the specific context and culture. For the less
confident storyteller there are numerous books that can help; for the more confident, the natural
world provides endless resources and inspiration. Howeweishould remember that our own
stories can be the most powerful of all.
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LWK QDUUDWLYHVY RU VWRULHV WKH VDOLHQW PHVVDJ
perceived as authoritarian, dictatorial or prescriptive. Because the interpretation of
storytdling is open and creative, participants can bring their own experiences and modes

of understanding to the reflective procg$stay & Stuart, 201p

The one size fits all, offhe shelf packages approach to outdoor learning, as espoused by the need
for chdlenge and risk, for stepping outside of your comfort zone, and undertaking a high level
adventure, does not always work: for some people, it may work for some of the time, in some
contexts; for others, it may create anxiety, distress and discomfort, Mvhewuld be more
beneficial to enable them to enjoy space, peace of mind and comfort.

Whenever we achieve the satisfaction of our expectations and anxiety dissolves, we feel as
if we were in a comfort zongsafe, complete, free from risks and in peadé wurselves.

We might even have a little taste of heaven when we feel that we have fulfilled our duty.
(Zacharias 2012: 1)

This is the position that | prefer to work from, as a learner and as a facilitator of learning in
RWKHUV |, GLVSXW I oudobr qdicdtieDtat RAMIKADes people to move outside
their comfort zone, to stretch themselves, as a way to achieve effective learning. What do we
mean by comfort zone? Is this a model or a metaphor? This is a highly contested and debated
matter,much of which falls outside the scope of this article; | will be taking the term to represent

a model often used within adventure and outdoor education literature as the basis for personal
growth and transformation (Brown 2008). | am wary of the appareetl oy some outdoor
educators to create a perception of risk and challenge to induce stress as a way to achieve growth
and change in participants. Like DaBerman and Berman (2002 in Brown 2008: 11) | argue
thatthe greatest amount of change comes wiaticipants feel safe, secure and accepilidus

is of utmost importance when working with young people who are experiencing social exclusion,
and whose everyday lives may be full of stress and challenge. We recognise this in our work with
infants and cidren; why does life become so much more serious for young people? The focus
shifts from playful stories, and environmental awareness, to citizenship and environmental
stewardship: we have to become more responsible. Does this lie behind the apparent
disamnnection that young people may have with nature? Is it more a case of being disenchanted
with nature, and ovdourdened with its problems, than of being disconnected? Are young people
opting to disconnect as a way of protecting themselves at a timerivbe when they face so

many other challenges and changes?

The inherent dualistic nature of contemplative and adventurous experiences makes it a challenge
for facilitators: is it possible to do both? Whilst some would argue that there is space aatl time
the top of mountain, after the climb has been achieved, to contemplate and reflect. There will
always be others who prefer to contemplate and reflect as they go, and are perfectly happy not to
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reach the top of the mountaiDoes success in including @rgroup come at the expense of
excluding anotherfLabonte, 2004: 119). | agree with Brown (2008: p.11):

Let us provide students with favourable conditions for authentic and meaningful
experiences where they are challenged in an appropriate manner d@atlgsupported
E\ WKRVH ZLWK D JHQXLQH LQWHUHVW LQ WKHLU OHDUQL

| would go further, and argue we need to enable them to feel comfortable outdoors, to feel a sense
of belonging. We need to remember the power of curiosity, awe, wonder and imagination in
stimulating the senses, to allow space for curiosity, undirected attention, and natural inspiration.
There is a growing awareness of the need for enchantment and for incessgmn to

3UHH QF K DQhe prdri@mena of sensory, emotional, and nonrdtiomgs of connecting
ZLWK WKH HDUW KBavlet© RPO08: Q07 A \IVwduld Biké to see more playful activities

for all ages, not just for those of psehool and primary age.

This viewpoint is increasingly being recognised by others in the dietslitdoor education (for
example Nicol 2012) and the wider world of education. At this point | should also say that | find
the language we use to structure and categorise our work as problematic: who gets to define
adventure education? Is it outdoor edimaor education outdoors? Education or learning? And
what do we mean by outdoors anyway? (Zink and Burrows 2008). And where does the
environment fit in all this? These are all points | will be exploring within my research.

| want to redefine adventurerf all, as experiences that are unusual and exciting, and may
sometimes be daring, at a level appropriate and relevant to the individual. | want recognition that
for some people an adventure in their back garden can be as effective a learning experience as
climbing a mountain. This to me is the central tenet of social inclusion.

As outdoor educators we need to allow sufficient space and time for peolpdeirto
nature, not just tado things in or to nature (whether that is adventurous activities or
practical conservation)£in a way that is meaningful and relevant for them and enables
them to reflect on their experiences and to make sense oftagms, 2012).

Concluding remarks

Stories can be evocative, provocative, used to illustrate or elicit a reatiey link the past to
the present to the future; they can be reflective, a day dream or a memory. They can help to
explain or to add meaning to experiences:

All our explanations can be seen as stories. Whether we call them myths, legends, fables
or hard fact, they are all stories. Our most precious scientific processes are still stories:
patterns spun to explain observations, rhythms of words that change and grow as our
understanding changes and patterns that might help to explain what is going on around
XV «ZH DOO KXQJKMacL&8lah, ZWR pI6H)V «
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One of the dominant underlying assumptions in outdoor education is the need for risk, stretch and
being challenged out of your comfort zone, at the expense of more contemplative, gentler
experiences.

Through my research, like Nicol (2012: 8), | will b&ploring ways in which lived experiences

bring together mind, body and worldowever, whilst Nicol feels the ne&al challenge the view

that adventurous activities are fun whilst environmental edwmeaitctivities are dul{Nicol, 2001

LQ 1LFRO IRU PH HQYLURQPHQWDO DFWLYLWLHV KC
VRPHWLPHY RWKHU SHRSOHYVY QHHG IRU VSHHG IRU DGYHQ\
in the way of my adventuse Their DOING impedes my BEING in nature. And as a practitioner,
attempting to satisfy the demands of such diverse participants, to be socially inclusive and
mindful of diversity, it can be a challenge too far. When our work involves very diverse groups,

for example, family groups including five year olds and 50 year olds, some with disabilities, can

we create programs which are truly accessible to all? Perhaps, if we work in a way that is
responsive to individuals, is neeldsl and tailored to the speicif needs of the specific
participants (Breeze, personal communication, May 17, 2013). However, this means that all
involved need to sign up to shared aims and objectives, which is not always possible in practice.

So, next time you are planning to organeseace to the top of a mountain, or a long distance
kayaking expedition, count me ot will opt for exclusion, but remember this is my choice. It is

right that | should be invited, but it is equally right for my refusal to be accepted for what it is:

m\ FKRLFH :H DOO KDYH WKH ULJKW WR FKRRVH 1RZ IRU WKE
the Hare with a final question: what about the other animals that could join the race? The foxes,
owls, butterflies or rabbits, where were they when thesdatiwas taken to hold a race? Did

anyone invite them to join in? My guess is that they were too busy being in nature and doing their
RZQ WKLQJ WR ERWKHU DERXW D VLOO\ UDFH 6KDPH ZH GLG
have been more intetes.
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Abstract

This pape discusses the practice of mindfulness as a means of enabling participants in outdoor
and adventure experiences to engage more fully with the environment they are in, the activities
they undertake and the people they meet.

In particular it illustrates thase of mindfulness with individuals and groups that may seem hard
to reach, whether through age, ability or long term condition. This is of particular relevance when
we face an increasingly ageing population, one which benefits from medical advances which
enable activity at some level to continue well beyond retirement.

With case studies showing the engagement of a number of individuals taking part in specific

activities and research findings demonstrating specific benefits we are able to see how

introduchg approaches to mindfulness into activity programmes leads to greater engagement,
deeper connection with the natural environment and creates the potential for more sustainable
programmes.

Introduction

When J. Arthur Thompson, Regus Professor of ZooldglgeaUniversity of Aberdeen addressed
the Annual Meeting of the British Medical Association in 1914, he drew attention to the healing
power of nature Vis Medicatrix Naturea

3:KDW WKHQ GR , PHDQ E\ WKH KHDOLQJ SRZkhwhkh QDW XU
Nature ministers to our minds, all more or less diseased by the rush and racket of

FLYLOLVDWLRQ DQG KHOSV WR VWHDG\ DQG HQULFK RXU

He continued

37TKDW WKH KHDOLQJ SRZHU RI QDWXUH LV DOVR WKDW

animaWH DQG LQDQLPDWH QDWXUDO SRUMWdRHVIRB)WKH R XV
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2YHU D KXQGUHG \HDUV ODWHU ZH VWLOO OLYH ZLWK WKH pL
FDQ EH DQ RYHUZKHOPLQJ H[SHULHQFH :KkWcaVbeHisadta QGIXO
engage with sometimes hard to reach groups, is the focus of this paper.

It illustrates how mindfulness practice can be used to enhance experience outdoors, helping
GHOLYHU ZKDW WKH SRHW :RUGVZRUWK For thosd- §£6kiDdgitG p7 U D
encourage participation to any degree in outdoor activities whether their adventure is a simple
walk in a forest or an extended solo experience in a wild place, mindfulness practices echo the
principles suggested by Goethe (Brook 2009t we:

X Observe with patience and rigour
x Deepen a sense of wonder to the world

X Use our sensual and emotional awareness to experience phenomena as fully as possible
and that we attend to connections between phenomena

Using research findings and case dstg, this paper highlights how mindfulness based
approaches aid greater engagement with the outdoors, encourage individuals to use outdoor,
nature based activities as a cornerstone of their own programme for health, wellbeing and
recovery. It presents elence gathered from a number of projects, demonstrating an approach to
activities which is more sustainable, and ultimately more beneficial for individual and
environmental wellbeing.

What is mindfulness?

Although emanating from a Buddhist tradition mdin@an 2500 years old, modern mindfulness
practice has been influenced by other contemplative schools including Christianity, Islam and
Taoism. There are however many ways to practice mindfulness. In the context of nature
connected mindfulness practices thes also a strong affinity to aboriginal, and other traditional
cultures that cultivate a deep connection with the earth, nature and all aspects of our wider
environment. The key though is not the meditation or other practices, of which there are many,
but what mindfulness is and how it helps.

7KH WHUP PLQGIXOQHVYVY LV EDVHG RQ WKH 3DOL ZRUGV p6D\
as meaning awareness, attention, and remembering. These words are common to the Hindu,
Vedic andBuddhist traditions ando not translate directly to the modern secular definition of
OLQGIXOQHVV Rl ZKLFK DQ RIWHQ XVHG |RutPomentudD\LQJ D)
M X G JH P HKahétZiona19g0).
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An important point for outdoor and adventure practitioners is thhanmy with an established

personal mindfulness practice, it can seem that using such secular translations ignores a number
RI LVVXHVY HVSHFLDOO\ UHJDUGLQJ ZKDW LW LV WKDW WKH
calling to mind. This was the traditial teachings of impermanence, and conditionality that are at

the heart of the Buddhist teaching of paticca samuppada included in the Satipatthana Sutta or the
%XGGKDYIV GLVFRXUVH RQ WKH IRXU IRXQGDWLRQV RI PLQG
someimes referred to as conditioned-poduction or dependent origination (Macy 1991). This
teaching refers specifically to the belief that all actions result from other actions, that our
responses are subject to the conditions we ourselves bring to thesied that everything

changes, nothing is fixed. All things that are relevant to our experience of the environment, of
activities and of each other, and especially to how we connect with adventure activities and the
outdoor environment.

The Buddhist pretice of mindfulness is also underpinned by practices of kindness, generosity,
truthfulness and contentment (Gethin 2011). Brazier (2013) feels that there are dangers in
divorcing mindfulness from its roots which she sees happening in an attempt to rém@ove
HWBXGGKLVWY FRQWH[W IURP PRGHUQ PLQGIXOQHVYVY WHDFKLQ
teachers seeking to remove such context are those without an established practice or background.

In more than 10 years of teaching mindfulness in health catdoor contexts | have never
explained the core buddhist foundations to any group, yet groups have referred to the integrity
and authenticity seen through the teaching and practice.

In order to understand how mindfulness practice is useful in an advexjpeeience context,
how it enables deeper engagement and stronger connections with place, while addressing issues
of personal health and wellbeing it is useful to break the modern definition down further.

HM3D\LQJ DWWHQWLRQY LV W RonseUHisH3/What rvirdfdlBeldshig&hy, Sinipip G |
awareness. Unfortunately, as will be seen, if this is the only meaning, the potential value of
mindfulness practice, especially to outdoor practitioners, is lost. Many meditation practices focus
on developinga degree of awareness whether of the body, the breath, thoughts, feelings and
emotions or examining issues such as reactivity. The tendency to catastrophise, whether noticing
WKH UDLQ EHDULQJ GRZQ DQG WKLQNLQJ \RX @dtanffw EH DE
recurrent pain or situation is an example of responses that can be helped by awareness practice,
especially when the practice is on traditional foundations showing that whatever we experience
changes and is always connected to other areaeoflikey element of awareness that can be
developed by adventure practitioners is the role of intention. We can all be aware by accident,
coming across a stunning sunset for example. The key to developing a deeper practice is to have
the intention to be aare, an intention that can be seen when we compare the situational
awareness of a first time sea kayaker and someone with an in depth knowledge of the technical
skills, particular coastline, tides, fauna and flora they are able to point out to the beginner
Encouraging participants in programmes to stop and look, engage their senses, to really notice
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and feel, opens them to such experience, making their connection to the event, time and place
much stronger. Mindful practitioners aim for quality of expereenather than quantity. Perhaps
creating clients that return, not just for the thrill, the scenery, but for the ability of the leader or
guide to help them go deeper.

H,Q WKH SUHVHQW PRPHQWY LV DERXW EHLQJ LQ WKH KHUH
HEHWZHHQ ORQJLQJ DQG UHJUHW LV WKH SUHVHQWY 7KR
XQFRQVFLRXVO\ SUHRFFXSLHG ZLWK SDVW RU IXWXUH HYHQW
DQG LW ZDV WRR KDUGY pP\ LOOQHYVVWH@W W RDR QW JE hi, DX
DEOH WR JR UXQQLQJ DQG QRZ LW LV WRR SDLQIXOYT 3HRSOF
or guilt about the past, and people who have anxiety or panic attacks worry about the future.
Breath meditation practices evémose lasting a few seconds are valuable here as we can only

focus on our current breath and in doing so we focus internally rather than on the object of our
anxiety, such as the abseil we are facing. Nature based practices also focus on the present
momert, involving people noticing what is around them as the seasons, the light, the weather
FKDQJHYV 'HYHORSLQJ DQ DSSUHFLDWLRQ WKDW WKH FKDQJ
simply different. In this way those living with a chronic condition and tmismg mindfulness

PD\ UHPRYH D UHVLVWDQFH WR FRQFHSWYV VXFK DV uSDFLQJ!
restricting behaviour rather enabling it.

Image 1- Meditation at High Dam, Cumbria

7KH WHUR X\ QRI@HQWDOY LV D UHIOHFWLRQ RI RXU BRGHUQ
dualistic perspectivee PH DQG \RX JRRG RU EDG SOHDVDQW RU XQSOl
less fun than the previous day, the view from this beach is better than the view from that beach

etc. Somargue that for those facing difficulties this rikgsun a withdrawal from interconnected

life and so promote the need to seek a-doalistic or more accepting path (Brazier, C. 2003,
Sangarakshita 2003). For those with chronic illnesses, in recovery or a rehabilitation
programmes, and potentially allmpaf an extended market for adventure, nature based activities
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help in developing this path of ngudging, thus enabling people to feel less blame (the question
HMZK\ PHY" DQG KHOSLQJ HQDEOH WKH GHJUHH RI DFtBHSWDQF
selfmanagement of a condition.

So whatever definition we use, it is here that mindfulness staltveloping this moment by

moment, nojudgemental awareness and through engaging with the original meanings, being
aware of ourselves, of others, of @nvironment, our responsibilities, actions and consequences.

Not necessarily sitting quietly (Image 1) or being deep in thought though these may obviously be
helpful. Importantly it is how we make and how we demonstrate our own connections, our own
awareress; including awareness of ourselves and how we enthuse those we live and work with to

GR WKH VDPH KRZ DV DFWLYLW\ OHDGHUV LQVWUXFWRUV DC

Lifestyle issues

Look at images from trips, events, on websites and in adventure imagand travel brochures,
participants are typically white, between 18 and 60 years old, all looking fit and well. Yet while
WKLV PD\ UHIOHFW WKH FXUUHQW PDUNHW SODFH IRU DGYH
society as a whole. For the mafaging difficulties, whether financial, health or ability, it would

be hard to see how the adventure and outdoor market fits into their lifestyle. While some sectors
of the adventure travel and outdoor activity market place may be seeing expansiorsuaihes

outdoor education centres are facing increasingly hard times, sometimes for the same reasons that
individuals are not taking part. It is hard for funders facing restricted budgets to continue to
financially support something that is not easilyrsée provide inclusive, health, wellbeing and
developmental activity. Unfortunately these changing economic factors continue to contribute to
hard times for individuals with the lack of future employment and cost of housing being seen as
responsible not dy for a migration of young people to cities but for increased problems in rural
areas, the very areas where much adventure takes place (Yip, P. et al 2000). At the same time
these growing city centres are becoming oases of sameness and declining litbatihesity,

diabetes and CHD becoming more prevalent (Bruyns 2010, WHO 2010). In fact such NCDs (non
communicable diseases) are the leading cause of death in the world today and are forecast to have
risen by 17% between 2004 and 2015. (WHO 2009).

This rise can be seen as demonstrating the mismatch between the way we live and the way our
bodies are designed to work, the limits on our capacity to respond and adapt to our modern
lifestyles. Yet WHO recommendations on lifestyle changes suggest that 80%tlo$ desn

these causes are preventable and that lifestyle improvements could have resulted in saving 36
million deaths worldwide by 2015. Unfortunately the evidence is that the suggested minimum
year on year improvement of just 2% has not happened andishneatoh continues. This is
reinforced by findings that show Britain is behind European averages on years of life lost (YLL)
due to some of these NCDs including heart and vascular diseases and alsre¢hata growing

burden of disability (DALY- Disabiity Affected Life Years), particularly from mental disorders,
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substance use, musculoskeletal disorders and falls, which are lacking an appropriate response
(Murray et al 2013).

Other issues such as the addictiveness of technology means an ever increegingt only to

EH uWFRQQHFWHGY EXW WR EH VHHQ WR EH VR 8VLQJ WKH C
QHHG IRU IDVWHU EURDGEDQG pZLILY WLPH DQG ODERXU
comfortable with our insulated homes and consuniestyle, but could mean we feel
increasingly threatened by nature, our awareness of health benefits masked by the technology
around us (Logan & Selhub 2012) . People spend their time on treadmills rather than woodland
paths, on rowing machines rather thayaking down a river, on anbox game rather than real

skiing. The result, that our society is stressed out, overweight, out of shape, depressed, spiritually
hungry and suffering from the lifestyle diseases that are concerning the WHO (Cohen 2003). That
some seek fixes in the form of antidepressants, miracle drugs, diet milkshakes, plastic surgery, or
temporary relief in the form of smoking, alcohol and / or drugs is also undeniable (Barrie & Jones
2011).

While questioning the way we operate from sudfissonnected, materialistic, aseélf-centred

stance (MacKinnon 2012), Louv describes this increased alienation by coining terms such as
"naturedeficit disorder" (Louv 2006). The absence of connectedness and awareness of nature
resulting from fixation orartificial entertainment rather than natural wonders. Those who are
obsessed with computer games or drive by car from activity to activity, miss the restorative
effects that come with the nimbler bodies, broader minds and sharper senses which are developed
during random runninground in everyday urban existence (Louv 2006 & 2012).

Yet these very lifestyle issues are ones that present a great opportunity for the adventure sector,
whether it is in communicating through the very technology many are now asimgjunicating
opportunities, sharing inclusive adventures through social media, or working to engage those
feeling threatened by nature. Promoting activities, connection to nature, to those at risk of or with
chronic diseases embeds the industry in thibeiag sector rather than that of luxury amoi
essentiahctivity.

Mindfulness can help establish potentially life long connections with nature that will influence a
SHUVRQYY KHDOWK WKHLU OLYHV DQG WKDW imgdortaritte HQYLU
FRQVLGHU WKH PHVVDJHV ZH DUH JWYRDQUL VPHHOIEZAW L X VH
many as translating to taking advantage of indigenous populations, not considering the
HQYLURQPHQWDO LPSDFW RI WUDY htlaer tizak Haspirsibility.ahd LV DE
encouraging behavioural change. For adventure practitioners it is an issue of understanding the
implication of our own practice, upbringing and beliefs and how our lifestyles, our
communication influences the choices we makeé the messages we give to clients (Image 2).

Would our lifestyle choices inspire others? Do the activities we promote or provide inspire
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others, reflect their values, promote health and wellbeing? How do we know? Mindfulness helps
us recognise and be congnt with our own values and those of others.

Image 2- We are all carrying things
around with us, hopes, @sires,
prejudices, values.

Environmental issues

As already identified, arguments that exposure to nature impacts on health have been seen
throughout the last 50 years, even as technology and urbanisation have taken a moreltgnma
UROH WKURXJKRXW WKH ZRUOG /RRNLQJ EDFN ZH FDQ ILQG
role in health. Evidence links environment and mental health, such as the issues of stress,
depression and emotional wellbeing with immediate psychologieBQUHILWYV RU p6WUHVYV ¢
8OULFK HW DO DQG ORQJHU WHUP EHQHILWY uDWWHQW
These sit alongsidehysiological benefits resulting from increased physical activity within nature
(Pretty 2007), all supportintpe wel NQRZQ HMELRSKLOLD K\SRWKHVLVYT :LOVF
to nature increases wdiking.

While such evidence was growing in academia the recognition of the impact of the environment

RQ SHRSOHTV OLYHV DPRQJVW VHUY IssHhethkeRe&sL G beenZDV O
criticised for their own lack of awareness of the restorative power of nature and of the potential

for ecological issues to impact on our sense of wellness (Metzner 1991). Even just a few years
ago the same argument was being nthde the field of psychotherapy was ignoring the healing
potential of theoutdoors (Beringer and Martin 2003). Now there are many arguments for
improved quality of life through contact with nature (Henwood 2002) including areas as varied as

a connection wh other living things through initiatives such as zoo and urban farm programmes
(Maller et al 2002) through to improved recognition of the value of the environment in the design

of our urban areas (Frumkin et al. 2004).

The industrial and technologicalv@utions have served to encourage a belief that there will
always be this scientific or technical fix and we have developed a mechanistic view of life that is
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detached from the real world and that makes us feel superior berice our mindless pollutio

and waste of resources. So while the distancing of man from nature cannot be disputed, it can be
seen that ill health is a natural consequence of these beliefs, views and actions. All of these
factors are leading to a more sedentary and reactive Ilge3tle fact that when we are forced to

take a break due to ill health we take walks, or take part in activities, means we not only feel
better but we are polluting less too, and such double sided benefits, to the person and the
environment, are the foundan of an ecotherapeutic approach to health and provide a clear route
for mindful adventure.

Significantly, while the above findings indicate that although people generally experience a sense
of wellbeing when in contact with nature, the effect is muchenpwonounced for disabled and
marginalised people, helping them to become less socially excluded. In addition to experiencing
positive physical and psychological health improvements, they also reconnect with their
communities, some reaching a higher lesesocicpolitical identity. Yet at the same time Pike

and Weinstock (2013) suggest that those perceived as being ill or frail are often discouraged from
undertaking activities outdoors creating more barriers, greater disconnection or isolation from
nature Again adopting a mindful approach to nature, to the outdoors to adventure experiences
can overcome these barriers, can result in greater engagement.

&RPLQJ EDFN WR DQ PMPHQYLURQPHQWDO WKHPHY ZH KDYH Wl
ZRUN p(FR SRR Keahhy B ¥nse of belonging to the broader natural community may be

a prerequisite for increasing environmental protection. He goes on to argue that fostering
HFRORJLFDO EHKDYLRXU WKURXJK H[SDQGLQJ iRekpandddQV H RI
to include the natural world, behaviour leading to destruction of this world will be experienced as
selfdestructiorff 5RV]DN *RPHV . D QIQ)HS activitieS that enable people to

feel a sense of belonging, to engage theireeaad become more aware, more mindful may help

in strengthening communities, and protecting the very environment we all enjoy. Again creating a
sense of ownership not only of our own wellbeing but of the environment we are part of (image

3).

Image 3- Forestry Campaign
notice
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Case Study 1- Barbara

Image 4- Barbara taking a ferry
to a Lake District walking venue

1RW \RXU W\SLFDO FDQGLGDWH ,PDJH IRU DQ RXWGRRU S
publication) background ranges from having Bronchial Pneumonia and TB as a child through to

the discovery of tumours on vertebrae as an adultyabked a family and worked as a senior

sister in A&E. Continuing back pain curtailed a nursing career. An Ml (Myocardial Infarction or

Heart Attack) in the late 90s was followed by kidney cancer in 2004. Further heart problems
resulted in 3 x angioplastin 6 years. Further problems included Rheumatoid Arthritis, Gall
Bladder removal, another Ml, Pancreatitis and Shingles.

Her mindfulness programme included traditional methods encouraging movement, meditation

and other activities to develop awareness, dhpacity to engage fully with less reactivity,
catastrophising andgelf-doubt The programme soon introduced nature and outdoor based
elements to provide a wider perspective and means of making connections that can be used in the
selfmanagemenf her cowlitions, including flareX SV )URP WKH % DUEDUdd2§V RZQ L
mindfulness in and of nature make a difference?

Definitely, yesterday it was noticing magpie chicks in a Iogdree, today | saw lambs

and EDE\ FDOYHV WRPRUUR ZndfHI Iddk laildweRs thaDhaZ®gpawnD

in the park. The seasons of the year show me new life in spring, peace in autumn and
anticipation in winter. Nature helps me cope with all my illnesses, worries and stresses,
mindfulnesgives me space to think, &H PH QRW DQ\RQH HOVHYfV YHUVLI
be.

The regular trips | now take to the Lake District, witlgaide to ensure my wellbeing,
SURYLGH PH ZLWK H[SHULHQFHV DQG PHP HicultidsvatW KDW K
home.
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Case Study 2 Karen

Karen had been badly affected by break up of her family, physical abuse,
and the death of her best friend from cancer. Her GP prescribed the
antidepressant drug Cipralex (escitalopram oxalate), a selective serotonin
reuptake inhibitor (SSRI), the provisioof computer based cognitive
behaviour therapy (CCBT) was also deemed an appropriate intervention.
However during treatment there followed increased disruption in daily life,
including further alienation from family, leaving her university course and
withdrawal from relationships with friends. Although an active young
women involved in rugby and windsurfing coaching she had gradually
withdrawn from regular exercise.

She attended a community based courpfe HDOLQJ ZLWK &KDOOHQJLQ&st7LPHVT
in Mindfulness and Outdoor Therapy. Having identified core activities, including rock climbing

and running, specific mindfulness practices such as meditation, mindful movement and breath
awareness were introduced. These practices became part of aod#ite providing a regular

pVDIH SODFHY ZKHUH VKH ZDV FRQILGHQW VKH FRXOG VSHQG
issues and emotions. Reflection on all activities was and continues to be at the core of the
programme. This reflection and resnfji guidance contributed to the expansion of activity to

include adventure racing and eventually leading to study and qualification as a personal trainer.

Neither GP nor CCBT intervention had engaged at this depth, yetnasigement is an

important aspeadf managing depression (Kennedy et al 2004), an issue illustrated as a result of a
widely reported, yet flawed, recently published study suggesting that exercise does not help those
with depression (Chalder 2012). Informed responses highlighted the tasrsyif the study,

most significantly that participants did not engage with the programme, did not engage
effectively in selfmanagementor exercise. Mindfulness based adventure activities clearly
SURPRWH pPRZQHUVKLSYT RI WKHcase gwinyg hat/theBdolg/neeétlel @ luskQ W, «
adventure and outdoor activities to provide the means by which she manages her condition. As a
result she has returned to university, is in a relationship and regularly runs and enjoys
snowboarding.
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Case study 3 Young m H Qdfaup

A Mindfulness Based Adventure Therapy (MBAT)
programme, was and is being used with a variety of
individual and group interventions for young men.
The participants ranged in age from 14 to 21 years
old and from a variety of educationahd family
backgrounds. Some faced difficulties at home or
school, others were dealing with the transition from
one life stage to another.

It is recognised that behavioural issues including

violence amongst young people can be directly

linked to the strugg for recognition amongst peer groups, a lack of status and low or
inappropriate selfesteem For this reason the initial MBAT programmes are aimed and
developed specifically for individuals. By working with individuals we remove the barriers
FDXVHGURWXB*'\QDPLFVY DOORZLQJ GHYHOR Sé&ffegeamovie RFFXU
gained and consolidated before moving on to working in groups or reintegration within their
chosen environment.

6XFK D SURJUDPPH HFKRHV WUDGLW LRI HQ &URRMHWK WS R U
the key differences thahé use of mindfulness encourages gres¢dfrawarenessnd reflection

(TOPSIG 2012) and at the same time, like all Adventure Therapy @mpmpasses a wide

spectrum of approaches and activitiegptomote welbeing and change. In particular the core

outdoor elements, especially solo experiences, foster stronger connections to our environment
and encourage participants to see and understand the nature of actions and consequences on self
and othersricluding nature in its widest context.

An improved connection to nature may only help if it is as readily accessible as a packet of
FLIDUHWWHYV LI WKH 3KLJK” RXWGRRU DFWLYLW\ SURGXFHV |
induced by drugs odeohol. Similarly the sense of achievement through a long solo journey, the

boost in selfesteem may be recognised within their peer group who have had similar
experiences, yet if the connection is only this then it is unlikely to have an impact on the
NGLYLGXDOYfVY GDLO\ OLIHVW\OH 6XUHO\ D UROH IRU RQJR
community and centre based activity.
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Mindfulness in Nature - examples from a pilot study

Chart 1: Five facets of Mindfulness

Participants took part in a Nature®d Mindfulness programme that included the core practices
of the traditional 8 week programme including:

X Breath awareness
X Mindful Movement including tai chi and chi gung, and Mindful Walking,
X Meditation practices including Body Scan, Mindfulness of Brieg, Kindly Awareness

On to which some or all of the following was introduced according to participant preference,
ability and aptitude

X Sense and Nature awareness practices
X Solo experiences including Journeying

x Journalling including social media, vidgahotography, poetry and art
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Evaluation included the 5 facets of mindfulness questionnaire (Baer 2008) chosen because of its
effectiveness across a wider variety of experiences and especially considering pre and post
SURJUDPPH LVVXHV RI HDGPODDUHRD Y KPMWQANKBQODXWKRU UHIHU
PLQGIXOQHVVY LH $ UHVSRQVH RQFH \RXYfYH JRW PRUH H[SF
PDQLIHVWY LWVHOI LQ \RXU GDLO\ OLIH W ZDV DOVR FKR)
instructions @tailed earlier.

$V FKDUW VKRZV LPSURYHPHQWY DUH VHHQ LQ DQ LQGLYL(
them, describe their experiences, to act with more awareness of their own impact on self and
others and to be less judgemental of themselVhese points can be critical for those with
FKURQLF FRQGLWLRQV SK\VLFDO DQG SV\FKRORJLFDO KHOS
reaction. In fact a key aspect of the whole mindfulness programme is it encourages this, allows
time for a less r@ctive, more responsive process. We can see improvement across a range of
activities:

x Observing (though here we have the previously mentioned experiential issues of thinking
\RX DUH PLQGIXO RU REVHUYDQW EHFDXVH \RRTUH QRW V

x Describing- being able to express thoughts, feelings and emotions more effectively

x Acting with awareness understanding the impact of personal actions on self, others and
the environment

X Being able to be less reactive, having the abilitgitoosehow to respond rather than just
jumping in

X

Being less judgemental, less blaming of themselves and others
Connectedness tmature scale

The connectedness to nature scale (CNS) (Mayer & Frantz 2004) is designed to illustrate an
LQGLYLGXDOTV H [tierHtd hatu@\VEndhQw FE RIQEEEE behaviour. Its development
follows the sagacious contention more than 60 years ago that people need to feel they are part of
the broader natural world if they are to effectively address environmental issues (Leo@)ld 194
Using the scale the intention was to examine how individuals identified their sense of place
within the natural world and whether this identification then encourages a greater engagement
such as concern for environmental protection

The CNS was choseaas it is simple to administer, predicts behaviour, has been found reliable in
use with a variety of groups and individuals and can be used to generate discussion relating to
thought process, and the mindfulness of actions and consequences. It also déssolnsits
between personal weltleing and feeling connected to nature. The results obtained showed very
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similar connections to nature between a group working in the outdoors (outdoor instructors,
foresters, rangers) and those taking part in the natueel lnaimdfulness group.

+RZHYHU ZKDW WKH UHVXOWY GRQTW VKRZ IRU HLWKHU JUR.
on daily life. In fact when the Sense Awareness Inventory was administered the mindfulness
group achieved different results regarding amass of what makes them feel good, be happy
etc. which could suggest that while the outdoor workers had a strong connection to nature it
failed to have a daily beneficial effect. This is an area that will be examined in future research.

Sight Sound Taste Touch Smell
Sunshine \Waves crashing [lce cream Polished wood [Airports
Xmas trees Laughing Fruit cake Pile of leaves |[Seaside
waves Drums Bacon sandwich{Hugs \Wild garlic
smiles Rushing river  [Fresh strealRock Frying
water
Openfire seagulls cheese Fur Fresh grass
Falling leaves [Birds singing  |[dumplings Icy cold Salt & vinegar
hawks \Wind oranges \Wind \Wood burning
Dog wagging tailCrackling fire  |Fresh air on co|Warm fleece Pine forest
morning
Snowing coriander Hot bath
Breath freezing seaside Girl friend

Chart 2. Sample sense awareness inventory with yellow highlighting natural items

The sense awareness inventory (Burns 1998) enables an individual to reflect on their experience
(chart 2). It allows them to highlight pects of awareness, a particular sense, that could be
worked with in more detail and it allows questions such as

uH,I WKHVH DUH WKLQJVY WKDW PDNH \RX IHHO JRRG KRZ
HMZKDW VWRSV \RXT{"
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These questions are especially reléwanen our results show that most are free (hence the slight
modification- UHPRYLQJ WKH pDFWLYLW\YT FROXPQ RI %XUQVYT RUL
activity column often involved cost, which may limit the engagement of certain client groups).

Chart 3. Comparison of sense awareness inventory entr
illustrating differences between group of outdoor workers an
those participating in mindfulness in nature group (While bott
cohorts had very similar responses to the CNS, those who had r
mindfulness training recorded more for all sense responsedhba

in the comparison group of outdoor workers

Conclusion

Mindfulness helps people become less reactive and judgemental setienagiant, more aware

and have a greater sense of the world around them. Through developing and emphasising natural
connections and strengthening awareness, nature baseéulm#ss encourages opening and
embracing our connections to all around us. It provides toolseilbmanagemenand can be

used across cultural, financial and other boundaries.

Go climb the mountains and get their glad tidings. Nafuxe SHDFH Atb®D asORZ L
sunshine flows into trees. The winds will blow their own freshness into you, and the
stormstheir energy. While cares will drop off like autumn leaves. (Muir 1901)
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For all those involved in outdoor and adventure experiences, whether fornvaryl@i centres

and guided holidays or informal through creating opportunities for others to experience our
environment for themselves, mindfulness practice can make a difference. It helps staff recognise
and manage their own thoughts, feelings, stresseajgyment and aids those taking part to get
more from every experience whether a dramatic river rafting journey or a walk in a wood.
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Teaching outdoor sports for understamling. An ecologicalapproach.
Dario PerezBrunicardi

Instituto de Ciencias del DeporteCamilo Jos Cela University

Abstract

6DIHW\ DQG WHFKQLFDO VNLOOV DUH XVXDOO\ WDXJKW WKR X
justified in terms of risk magement and driven by social risk aversion. Despite this, experiential
learning theory and alternative methods of teaching sports have allowed us to find other kind of
activities which can be based in tBporting Ecosystenihis paper explains this new rozept,

through critical argument and practical experiences. It is argued that this approach allows
apprenticeships to be more authentic, understanding outdoor sports through holistic activities.

Keywords: outdoor learning, teaching outdoor sports, teachgagnes for understanding,
ecological approachoutdoor education, experiential learning.

Two different theories

The method traditionally used to teach technical and safety skills in outdoor and adventure sports

LV EDVHG RQ DQDO\WLF;Di vidderanglny, Rhalistiey Wosk qf GMads@fd & 1

Attarian (2008) is a good example=df ofrisk andconcern about physical executiohactions

usually delayparticipation in the actuactivity. Similarly, Gilbertson et al (2006) propose this
SVHTXHOMFHHRWLYH LQVWUXFWLRQ™ WR GHYHORSLQJ SK\VLFDO
3VNLOO DQG GULOO” PHWKRG ZKHUH WKH WHDFKHU LV WKH N|

)LJ %DVHG RQ 3 VHTXHQFH RI HITHFWLYH LQVWUXFWLRQ

Since Kolb (1984) proposed his experiential learning model, we have a better reference to
FRQFHLYLQJ OHDUQLQJ DV puybD KROLVWLF SURFHVVY KRZHYHU
EXW ZKHUH 3LW KDV LQYROYHG WUDI \HIDPW. URQ\W QW Z H,IE Q GW K
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Fig. 2. Kolb’s Cycle of Experiential Learning

This approach illustrates a different point of view, allowing the development of more real and
holistic tasks. Even so, the practitioners and customers (the teachers and |leauadlgsjnink a

drill or progressive approach equates to professionalism and expertise, because the assessment is
easier, the risk is controlled (perhaps) and our vocational training and their previous experience,
respectively, suggest that this is the beay to learn. We are designed to reproduce that which
works, even more if it is more about safety than learning.

People can have a special outdoor experience in both cases, but sometimes they spend too much
time learning technical skills and less timeM®R\LQJ WKH DFWXDO DFWLYLW\ HYt!
(play) the activity. In most situations it will be a eday experience; they will probably not

repeat the experience for a long time. We must reflect on how we can make our programmes
more authentic andatural from the beginning.

Three misunderstanding stereotypes
We can observe three clichés about outekpmrt teaching (PereRrunicardi, 2012):

X %HJLQQLQJ ZLWK LVRODWHG WDVNV WR OHDUQ WHFKQLF
(holistic) game.

X Teaching safety rules and technical skills in predictable situations through a direct control
methodology allows the avoidance of risks.

X Good teachers or practitioners perform complicated and elaborated activities that allow
them to show their professidrekill.
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Photo 1.Climbing duel Learning safety skills through isolated games face to face in a rock
climbing training course.

These kinds of activities bredhke link of teachers to nature and learners to authentic outdoor
sports. Commensurate with @reaway (2005), Harvey (2011: 5) states that we conceive of
RXWGRRU OHDUQLQJ DV 3DQ DFWLYH H[SHULHQWLDO DSSUREL
YHKLFOH IRU WUDQVIRUPLQJ WKH H[SHULHQFH LQWRINQRZOH
tasks to learn technical skills, rejection of the risk during apprenticeship and complexity of
modern outdoor activities push nature into the background. It is rather paradoxical when nature is

the aim and the reason of the outdoor sports; isolatks texty delay the real experience.

As Elkind (2007) submits, there are three misunderstandings about how children learn: a) the
Watch Metheory, b) thelLittle Spongetheory and c) thé.ook Hardertheory. Wecan usually
observe all of theselements in outbr-sport teaching, wheresdrnersare able to undertake
significant learning in real contexts, through smtperience. As Priest (1990) suggests, the
experiential learning approach suggested by Kolb (1984) is essentiatfentt apprenticeship
outdoas, as outdoor education, staged primarily in the natural environmeam, éxperiential
way of learningwhich makes use of all senses (Priest, 1990

As practitioners, we are working to research different kinds of methods for teaching outdoor
sport, findng inspiration inTeaching Games for Understandi(@unker & Thorpe, 198Xirk &
MacPhail, 200p the Game Sensapproach (Den Duyn, 1997) and tRé&ay Practicemethod
(Launder, 2001). These garnentred methods for teaching team sports focus on teetids
global situations, with technical skills learned in modified games.

The essencef outdoor educations what we callthe Sporting Ecosystenm(PerezBrunicardi,
2012). It involves: direct contact with ourselves individually and with nature and themment
(Martin, 1999); reciprocalelationships; caution anboldness safety and risk management;
responsibility for and admiration of natuyeinstabilities and uncertainty in the working
environmerntandsearch for a challengé# is a holistic experierg; and impossible to fragment it.

This learning methodeeks to developolistic sports activitiehonestlyand naturally, integrating
all the elements of th&porting Ecosystento achievea more authentic experiendeom the
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beginning While in competitie team sportshe focus ison tactics (e.g. basketball, soccer,
handball) in outdoor and adventure spott® focuss on eacltSporting Ecosystem

The meaning of outdoor sports, through outdoor education for example (Priest, 1986), is
explained in termsfo

X

X

The relationship with nature in uncertain and risky conditions.

The relationship between participants in collaborative situations.

7TKHVH UHODWLRQVKLSV PXVW VKRZ LQ &ROLQ ORUWORFNTV

x AN AWARENESS OF, RESPECT FOR, AND LOVE OF SELF bakaah against

x AN AWARENESS OF, RESPECT FOR, AND LOVE OF OTHERS balanced against

x AN AWARENESS OF, RESPECT FOR, AND LOVE OF THE ENVIROMENT.

An ecosystem is a system of interactions within a community in a particular area and
environment. Teachers and practigos can discover in thiSporting Ecosysterhow learners
understand:

X

X

The beauty of the natural field, not only a playing field.
The importance of sustainability, as a golden rule.
The necessity of risk management, not-askersion.

The usefulness of tenital and safety skills in their context, not learning meaningless,
uncontextualised skills.

The need for good health, both their own and of the environment.
The chance to tackle a challenge, not necessarily in competition.
The opportunity for sharing thresponsibility.

The value of collaboration, indispensable in adventure sports.

76



Risk Responsibility

Management
Skills Collaboration
Health
Challenge Sustainability

Field

Fig. 3. TheSporting Ecosystenm outdoor sport.

To achieve this goal, and to learn outdoor sports, we modify activities, managing the risk and
keeping anR Y H U IJ O.BfigrébiR we aim for participants to be in the right context for actually
practicing most of the time.

Learners need to resolve problems to understan8pbging Ecosystensharing responsibilities

and becoming aware of sustainability issues. Thayst feel part of the ecosystem and be
attracted by nature. Those answers, and those feelings, only can be found through authentic
activities. Apprenticeship in outdoor sport must be developed through tasks which include most
of these ecosystem categorid3rills cannot offer enough opportunities or situations to
understand the breadth of t8porting Ecosystem

Critics of suchmethodswould think that safetycannot be learnethroughholistictasks 35EV N
DYHUVLRQ ™ *LOO LV QrRiwsgdnentiXIB ¥evisk Woxswielinl irdl lifgi N

is even more appropriate and pertinent to outdoor learning: learners must understand and feel the
risk, not just avoid it. Risk is not the same as danger, and safety must be understood by
undertaking riskbased tasks, within actual activities.

Our experienchas VKR ZQ XV WpKdSible. W& afd Working to develop global tasks which
teach safety and technical skills into tBg@orting Ecosystensontext. In this way, learners
experience real sports frotimne beginning.
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Four practical examples

From the last 20 years we looked for learning activities which allow the teaching of outdoor
sports to have their owBporting Ecosystenfiour of these activities are examined below.

Learning to lead spoxlimbing routes, putting the quickdraws in the anchors and the rope in the
quickdraws, the learners just climb in togpe style and use another rope to learn calmly and
safely (nock lead climbingin Spanish false leade). After this the learnercan understanthe
senseof safety techniques, in a reabrld context If they are not made to spend time on isolated
tasks or progressive drills, they can learn while they are climbing. The climbing slowly gets
harder, the outcomes deeper and more enjoyable.

Photos2a +2b. Mock lead climbing:learning safety skills during rock climbing activity.

When the risk is on theitch, as in watebased sports we select the best situation to learn,
balancing risk and challenge, and giving appropriate levels of assistagceu@ng large,

unsinkable andstable flatZDWHU FDQRHV WR OHDUQ RQ ODNHYV ,Q WKL
explaining technical skills on the shore. We prefer to explain only basic items (such as safety)

and teach the rest while they are canoethgough games for understanding, symbolic play or
theatrics. One of the best activitiesGanorienteering The learners focus their attention on the
challenge of orienteering with a lake map. They learn how to manoeuvre the canoe and paddle
intuitively with a few explanations during the activity. In their minds, they can be Canadian
LQGLIJHQRXY SHRSOH ORRNLQJ IRU WKHLU RZQ 3VXVWHQDQFH

The learners usually seem impatient at the beginning: they want to play, to navigateadrtrer

does not insist on repeating previous explanations, not even technical knowledge. The teacher
thinks about safety, but does not spend time on instructions about a task which can be learned
during the activity.
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Photo 3. Canorienteering:learning technical skills (paddling) going after global canoeing
challenge (orienteering) playing like Indians.

Another particularsituationwhere analytical and isolated methods are often used is in technical
sports such as skiing or surfing. In a atey prograame the trainees should not waste time on
isolated tasks. Modern equipment can allow actual skiing or surfing from the beginning; we just
choose the proper slope or appropriate waves. In the first casecourgsy skiing is preferred,
because it allowshe learner to slideaturally andin closer contacwith nature, away from
crowds In the same way, to learn surfing stamqmpaddling is preferred; learners feel the balance
and play with small waves from the beginning.

Photo 4. Follow me! learning technical skills during a crosscountry skiing route.

The fourth example is a method of traihning training with young people. The principle aim of

trail running is to run for a long period of time in nature. The trainees must understand the
importance ofunning at their own pace, with a good rhythm, and to feel the attraction of running
through nature. In this way, competition is not the priority but the challenge of keeping the
rhythm and pace. Events are organized that present a challenge to rumoedigdo their

ability and interest. Three or four itineraries are created; the runners select one of them and try to
finish it. All the runners who can finish achieve the goal. With young children an adult runs with
them, setting the pace, although dhéin usually run with their parents. The itineraries must be
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enjoyable and entertaining, on different kinds of path, and they can run again at the next level
itinerary, which forms positive reinforcement for them. Young runners feel good about
themselves Wwen they run within themselves and are able to run further than they have. There is
no ranking or qualification, only the pleasure in running in nature and mastering the challenge; if
they run, this prize is the same for all of them. Its fun nature ntkahwe also use this method

for off-road duathlon teaching.

Photo 5.Training Trail Running: learning to run on their own pace
Conclusion

The eological approach presenés overall ecological ecosysteras a learning object, where
sustainability, sectty or technical skillsG R Q { Wb lkeDednded in isolation. Adventure tourism
or outdoor adventure education #@ne contexs in which the authenticity of activity may be key
for the best experiences. Tourists and trainees are learners who want likefeslithentic
adventurers; Wy start byproviding outof-context activities?®e don’t wanto waste timegust
teaching technical skdl As outdoor educatorsewmmust make an effort to provide the best
experience from thérst minute.

One wish

We hope tts paperhelp to stimulate discussion about outdoor sport teachingbanthe
beginning ofsome kind ofinternational collaboratignsharing experiences and research about
outdoor learningn educational, tourism and leisure contexts. As practitionerspwedutdoor
sports and nature. We want learners to discover it as we do: naturally, truly, authentically.
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Eliciting nature and landscape writing through outdoor experiences
Heather Prince
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Abstract

Nature and landscape writing includes creative writing about wild places. However, most authors
KDYH D OLWHUDU\ EDFNJURXQG DQG DUH QRW RXWGRRI
phenomenological approach, the reasons suggested are a lack ofjfodroutdoor experiences

for this intent, the need for learning the skills of interpretation and lexicon and the offer of
prolonged, powerful experiences and time for creative thinking and responses, such as an
extended solo. It is suggested that outdBlb&E XFDWRUYV PD\ EH WRR EXV\ pH[SHUL
WKH\ GR QRW JR pVORZT HQRXJK RU WKDW WKH\ DUH HQFDSV
adventure and just pass through their surroundings rather than connect with them. Outdoor
educators &ve much to offer as they experience metaphorical or literal journeys comprising
HIORZY UDWKHU WKDQ HSLVRGLF HQFRXQWHU WKURXJK OLY'
with ideological and social aspects so often overlooked in narrative.

Keywords: nature writing, landscape writing, outdoor education, slow, lexicon

Introduction

Nature writing is a phenomenon rooted in tradition which includes creative writing about wild
places and nature in prose or poetry and the relationship between ecologgrahatdi (writers

such as Aldo Leopold and Gilbert White). Some consider that there has been a transformation
LQWR ODQGVFDSH ZULWLQJ W KkHWP FFHLDAMAR, B WithRIRLQJ DV
works of authors such as Kathleen Jamie, Roger DeakihRobert McFarlane. Ramaswamy

(2012) suggests that the field has broadened in recent years to include travelogue, reportage,
memoir, psychogeography, simple profundity, watchfulness and imagination.

There is no doubt that the majority of outdoor edusatord many wild places exhilarating,

inspiring and magical. There is much writing about lived experiences and personal narratives of

journeys and adventures through landscapes and natyreyuman experience in all its personal,

social and environmentalomplexity is unpredictable, and, in many casesspeakable”

(Higgins & Wattchow, 2013:30). Outdoor educators have contributed to research on developing

place consciousness and understanding place identity. However, it is not clear why we do not
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seem toelicit more powerful, creative writing through outdoor education or by outdoor
HGXFDWRUV" ‘H QHHG WR LQVWLO REVHUYDWLRQ FDSLWL
experiences and encourage reported reflection.

Methodology

The research undertakes a hemautic phenomenological approach which seeks ‘moetruct
meaning through the interpretation of texts. It examines how people interpret and record meaning
in their experiences in outdoor environments through lived experiences. It is an interpretivist
approach in which interpretation and meaning making are embedded features of experiences
(Findlay et al. 2012) away from conscious knowing. Hermeneutic phenomenology privileges
artistic forms of expression through cognitive and-nognitive constructionis. It differs from

content analysis which examines how language constructs phenomena, not how it reflects or
reveals it. The range of underlying reasons for the dichotomy of outcomes through co
construction are rationalised and questioned.

2XWGRRUWRIBKIFDQG ZULWLQJ

-RXUQH\LQJ LV D NH\ HISHULHQFH WKURXJK ZKLFK RXWGRRU
writing and lived experience leading to poetic and/or descriptive writing (Higgins & Wattchow,

2013; HaluzéDelay, 2001). Reflections on tloor experiences have led to successful narrative

and poetic representations. However, for many, it would seem that outdoor educators are as much
out of their comfort zones as literary writers are in their undertaking of a-dayltjourney or
beinginanRXWGRRU HQYLURQPHQW IRU SURORQJHG SHULRGV RI
D FRXSOH RI VXPPHUV DJR , VZRUH , 1 caapdtby bidbsSsaturatédD IJD L Q
uplands, most of it in a blur of leambloured mist. (Armitage, 2013) Thereis a definite
differentiation between literal and metaphorical journeys.

Such writing is often retrospective: a journey is undertaken and subsequently used as an
experience to reflect on but not set up with that intention. However, from early childhood,
outdoor experiences provide contexts for speaking and listening and, often in primary schools, for
writing. Sound educational pedagogy comprises primary and secondary (reflective) components
(Dewey, 1981). It is hard to achieve some learning outcomegerady without a context and
experiences can be enhanced through the use of persamative. 3 7 Kéutdoor experience

gives students something immediate and deeply felt to write abo(Bennison & Olsen,
2002:241). Latosbawin (2004) echoes this senént by his research on the inspiration felt by a
group of higher education students during an outdoor semester towards creative writing about
wild places and nature.

Perhaps it is the more prolonged or intense experiences which can elicit powerfokesspg
RXWGRRU HGXFDWRUYV EHFDXVH DQ\WKLQJ OHVV LQ D WHPSR
(2010) for example, describes the responses produced by a group of students during a five day
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solo in unfamiliar terrain in the Cantabrian Mountains oftimern Spain. It was not only their

verbal and perseoentred responses to such a challenge and her management concerns as a tutor
which are interesting but, for the purposes of this paper, the outputs in terms of the level of
creativity and critical thiking or personification of the environment which were more powerful,
polished and thoughtful than anything produced in the classroom or valley campsite. This and the
development of place consciousness (Asfeldt et al., 2009) argues against spontaneityg &ligg
Wattchow, 2013

Psychogeography may support spontaneous creativity since it defines an approach based on
playfulness and drifting, focussing on the behaviour and emotions of individuals. Coined
originally in an urban environment, the dérive (or tirif defined by Situationists as the
technique of locomotion without a goal (Plant, 1992). It is exciting for some as a rather
inductionist approach whereby an individual is drawn to the attractions of terrain and encounters
found therein. Certainly, thierm has now been extended beyond the urban to make meaning and
reflection of range of environments (e.g. Self, 2007). It has not been directly attributed to
HISORUDWLRQV E\ RXWGRRU HGXFDWRUV DOWKRXJK WKLV

HZD QG HWUIL

Martin (2005) suggests that describing experiences of humar@¢ionships is far easier than
seeking a lexicon to mantra huraature relationships, since the latter are less contemplated and
less familiar. Lived experiences rely on intuitiveefings rather than melodrama or close
encounters and thus, perhaps need a period of learning to interpret such subconscious reactions.
A scarcity in appropriate language in hunrature relationships is also acknowledged although
cognition and linguisticlevelopment are parallel phenomena without a strong causal relationship
(Goodluck, 1991).

6XFFHVVIXO ZULWHUV VXFK DV -DPLH RITHU pTXHHUY D
Through an outdoor lens, they vary from Orkney in midwinter, to agbaiesting peregrines to

21% century flotsam on a Hebridean strandline, usurped by a visit to the basement of a hospital

and its pathology laboratory (Jamie, 2012a). She has established an essay form and content which

is precise and crafted but with rodor play and imagination not without concern about its place

LQ OLWHUDWXUH °3:H KDG D KRUURU RI LW WXUQLQJ XS LQ
bookshops (Jamie, 2012b).

Findings

The masters of literary writing appear to enjoy being inrtaeiral environment. Perhaps they
choose their environments to write creatively about them; to revitalise the familiar and engender
fresh curiosity? Some of these environments would not be selected by outdoor educators and the
resulting works are often lking in the flow that would be exhibited by a journey. It is suggested
that outdoor educators are usually in natural environments to experience them rather than to

UHSRUW RQ WKHP RU LI WKHUH DUH VWRULHV WRtts#&iOO WK
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photographs for others or for a travelogue. A pyoduct is reflection, often processing the
experience to make meaning of it or through an intrinsic aesthetic response such as art, sculpture,
poetry or prose often in the form of an image of pemkdaelings rather than any detailed
observation of the landscape. Critics of nature writing see it as celebrating nature as a restorative
and regenerative force, positioning it often uncritically as a central object of study

MHFRFHQWULFL ViPthie social dp Ilddddgicar &spects of narrative by placing nature
writing in an aesthetic or psychologising framework (Armbruster & Wallace, 2001). Outdoor
educators are well placed to combine the social with aesthetic dimensions.

Thus, it might be nessary to frame an outdoor experience with the intention of eliciting
landscape and nature writing (or some other creative response) rather than subsequently through
reflection; to present powerful but not melodramic experiences of nature and landsedipe; to

for learning in terms of the skills of the interpretation of such experiences in words; and, to offer
prolonged experiences and time in which to allow creative thinking and responses, through
iteration if required. It is possible that we need nottuee far from home to connect with nature

and landscape (Dewey, 1981).

Are outdoor educators connecting with nature or just passing through? Although there may be a
subconscious effort to internalise thinking and appreciation, outdoor educators dvasyoo
MH[SHULHQFLQJY WR ZULWH DERXW WKHLU HQYLURQPHQWYV F
through adventure to concentrate on-selfualisation. It could be that they just do not have the

words to capture the image of the landscape or that ie¢VW GR QRW JR UVORZYT HQ]
adventurers and explorers do have something to offer because they usually have an objective and
undertake a journey which encapsulates a continuous experience. Multiple observations of place
can provide rich and powfel writing (e.g. Sprackland, 2013) and a psychogeographical
approach has currency, but movement through a landscape gives the potential for change and
spatial difference. There is some evidence to suggest that a prolonged or solo experience
enhances th&vel of creativity about an environment but there is a need to find words which
appropriate towards a response and which are not always easily forthcoming.

Conclusion

It is suggested here that outdoor educators have much to offer and that they shibw@ddrea

explore the vocabulary and lexicon of landscape and nature writing. Through adventure or being

LQ QDWXUH WKH\ H[SHULHQFH D PHWDSKRULFDO RU OLWHU
rather than episodic encounter. There is often an objeatit@get making for a rich embodied

story, with ideological and social aspects so often overlooked in narrative (Kollin, 2000).
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Outdoor educators often encourage reflective and creative writing as part of the facilitation of
outdoor experiences for ottse particularly young people. It is important to extend this to
themselves as professionals and to create a rich and inclusive interface and legacy through
writing.
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Codicll

Describe gannets fisig and/or watch,

http:Mvww.bbc.co.uk/nature/life/Northern_Gannet#p007yyly

Write about what you have seen.
Compare this to Jamn (2012b), p. 85

3*DQQHWY JOLWWHU 7KH\YUH PDGH IRU YLVLRQ VKLQH
and be seen. Their eyes are round and fierce, with a rim of weird blue, and they are
adapted to see down through the surface reflections okthe Bhere, they take what they

QHHG DQG ZKDW WKH\ GRQIW /HWXWWULFLDQ SRHW PF
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Indicators for sustainable adventure tourism in South Africa: LARASA
conference delegatefperspective
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Abstract

South Africa's diverse terrain and its climate, suited to outdoor activitie&e it an ideal
hunting ground for adrenaline seekef$e adventure industry in South Africa hasen
many unsustinable practices being implemented during the developmental and
operational stages of tourism planning. This threatens the adventure industry and the
FRXQWU\TYVY HQYLVDJHG OHJDesporRibledutigniV This@aper.movides D Q G
sustainable adnture tourism indicators that are divided into economic (7), social (7) and
environmental spheres (13) which canused to develop, manage and maintain sustainable
adventure tourism destination®\ pilot study was conducted, and delegates at the Leisure
and Recreation Association of South Africa (LARASA) Congress in 2012 were approached
to rate these indicators in terms of importar@eantitative data was analysed using frequency
analysis on SPSS arfdeiss Kappa method. Indicators were formulated daserhe Global
Sustainable Tourism CriterigGSTC, n=16)The International Ecolourism Society (TIES,
n=4), and The Millennium Development Go&dMDG's, n=7).

Keywords

Adventure tourism, Sustainable indicators, Sustainable tourism

Introduction

Adventuretourism, according to the Southern African Tourism Update (2013), is booming across

the continent as per the industry experts. Heyniger and Xola Consulting (2013) also
acknowledged based on the Colorado Business Magazine that Africa including Botswana,
Uganda, Namibia, South Africa and Zimbabwe are proving quite popular adventure destinations
among those with passion for adventure. Southern Africa, or the African continent in general, has
also received a major boost as a top adventure destination witlirtieatcannouncement that
$GYHQWXUH 7UDYHO 7UDGH $VVRFLDWLRQTV QH[WtoB& QIHUHQ
2013) for the first time since its inception.
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Being at the southern tip of a large continent, South Africa offers 3 000 kilometresstdinena
along with breatitaking mountains, often side by side. The country's diverse terrain, together
with a climate suited to outdoor activities: make it an ideal hunting ground for adrenaline seekers.
South Africa offers worletlass climbing, surfingdiving, hiking, horseback safaris, mountain
biking, river rafting and just about any other extreme activity one can name, all supported by
dedicated operators (South Africa, 2012). US adventure travel website iExplore, which caters for
high-end travellersearching for adventure and unique experiences, placed South Africa second
in its list of top worldwide travel destinations for 2007, a steady climb up from third in 2006,
sixth in 2005, and 13th in 2004.

These adventure activities are based in naturfibnorugged, outdoor locations, and let
participants interact with their environment in the form of hiking, rafting, kayaking, mountain
biking and many more according to Cashmore (2002). The Adventure Tourism Society (ATS,
1999), a US industry organizatippoints out that the people throughout the world will continue

to leave the beaten path in record numbers for this type of tourism. But Page (2003), suggests
that, among all the good adventure tourism can offer, future developments and adventure
destindions must be careful of the environmental costs of increasing numbers of travellers
seeking remote locations to experience and undertake their activities.

According to Weber (2001) there is little information published regarding adventure tourism
phenomea worldwide, which should be of interest to researchers and practitioners to engage in
more research to further and explore the industry. Research into the sustainability of adventure
tourism in South Africa is limited and more research in this regandigt@ conducted in order

to provide adventure tourism destination managersight on decisiommaking during
developmentand managing adventure destinationddventure tourism isstill to play an
increasingly importantole in national and local develomnt urick, 2005) Therefore the
appraisalof adventure for sustainable development prompts critical stfichhe interactive

roles of economic growth, social arehvironmental sustainability.

The aim of this study is to develop indicators for sustainablenture tourism destinations.
This study focuses on South Africa, #s adventure products offerings mean that it is
regarded asne of the best adventure destinations in the African contilveotder to achieve
this aim the study will follow the fowing format: a literature review, followed by a description
of research methodology, then a discussion of results and finally conclusions.

Literature review
Adventure tourism

According to Wall & Mathieson (2006), tourism growth receieegicism, but nost of the
criticisms have not been concernetth the economic potential of tourism but rather
with the negative normpecuniary effects of tourism. It is also that tir@wth of tourism is
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leading inevitably to modifications of tlenvironment, which is té basic resource of
tourism development. Adventure tourism is one of the fastest growing but least understood
forms of international tourism. Its role in teeonomic development of remote locations and

its impact onlocal society, the economy, and thevieonment are yet not fully comprehended
(Zurick, 2005).

$GYHQWXUH DFWLYLWLHY LQGLFDWH D 3TXHVW IRU H[FLWHPH
pleasurable from of tension and excitement, which provide and important contrast to the routines

of daily life (Standeven, 1999). There is a great demand for this kind of tourism, and as the
number of interested parties increase, the number of suppliers is also increasing to satisfy the
demand for adventure travel. This has resulted in recent years ity operators doing

business involving adventure activities.

Adventure tourism is a big business and millions of tourists each year participate in activities that
IDOO XQGHU WKH :DGYHQWXUH” XPEUHOOD WKHUH MUH DOVI
in the sector, according to Dunford (2008). This can be attributed to the fact that outdoor
adventure pursuits have become increasingly popular and fashionable (Gyimothy & Mykletun,
2004: 855). There is a growing trend towards adventure oriented ydlelsviour in people

seeking a more intensive leisure experience (George, 2004). Hudson (2003) elucidates that the
most common motivators for outdoor recreation are fun, relaxation/getaway, health and exercise,
family togetherness, stress reduction, exgree nature/environment, and the thrill of learning.

Butler and Waldbrook (2003) mention that the rapid increase in the popularity of adventure,
naturalist and outdoor travel, and the impacts of the increased commercialisation of these travel
opportunites have placed great pressure on unique and significant natural resources. It is thus
important to explore how sustainable the adventure industry can be in future and ways to make it
sustainable.

Sustainable tourism

According to the Department of Envirorental Affairs andTourism (DEAT; 1996) a
number of factors still limit theffectiveness of the tourism industry to play a more meaningful
role in the national economy and toward sustainallievelopment. Among
some of the key constraints are thaurism has been inadequately resourced and
funded, the myopic private sector, limited integration of local communitiasd
previously neglected groups into tourism, inadequttéism education, training and
awareness and the inadequate protection of the envanmain
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Dixon & Pretorius (2001) argue that sustainable developmeatwsorldwide aim and on
the agenda of many countriesspecially the developing and least developed, mostly in
Africa. South Africa is one of the African countries that hakeased a dxft on National
Strategy for SustainablPevelopment that currently serves as discussion document
within public consultative process.

Dixon and Pretorius (2001) and Loza@gyola, Blancas, Gonzalez and Caballero (2012) defined
sustainable development development that meets the needs of the present without
compromising the ability of future generations to meet tlosvn needs. It is often called
intergenerational equality, the ideathat we should share natural resources not just with people
who are alive on the planet today but also with futupenerations of the earth's
inhabitants (Saep, 2010). Since 1994, South Africa has achieved far repgliiicgl, economic

and social changes, with an increasing commitment to sustaidabklopment. This was
affirmed by the hosting of "The World Summit on Sustainable Development in Johannesburg"
(2002), which placed poverty eradication at the centre of efforts to achieve sustainable
development and reinforced the notiordefvelopment that aims for equity withiand
betweengenerations (SA, 2006).

Among organizations that supports sustainable tourislevelopment areThe
International Eco Tourism Society (TIES), TM#élennium Development Goals (MDGs) and The
Global Sustainabl@&ourism Criteria (GSTC2009), the dtter are an effort to come to a common
understanding of sustainable tourism, and will be the minimum that any tourism business should
aspire to reach.They are organized around four main themes: effective
sustainability planning; maximizing social and ewomic benefits for the local
community; enhancing cultural heritagand reducing negative impacts to the environment.

According to Dymond (1997), the use of indicators of sustainable tourism provides an
operational and cost effective means of supplyingison managers with the information they
UHTXLUH 7KH PDLQ UDWLRQDOH IRU LQGLFDWRUY DV PHQWLI
knowledge is required to understand the link between tourism activities and its effects on the
natural, built, so@cultural, and economic surroundinddany authors have summarised many

benefits of using indicators in other studies and many that has also leaned on United Nations
World Tourism Organisation. Table 1 lists the main benefits of indicators from the United
Nations World Tourism Organisation (2004), Miller (2001), and Delisle (2000). Among these
benefits, many of them feature within GSTC and will be indicated by a quote next to them on the
table.
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Table 1: Benefits of using indicators

Delisle (2000) Miller (2001) United Nations  World
Tourism Organisation
(2004)

Assess current state of touris Formation of policies Better decision makin

, (GSTC, 2012)
Analyse  development ¢ Public awareness/proble

tourism acknowledgement (GST( Identification of emerging

) 2012) issues (GSTC, 2012)
Support policy and strateg

decisions Problem identificatin Identification  of  impacts

. _ (GSTC, 2012)
Policy evaluation

Performance measurement
the implementation of plan
and management actias
(GSTC, 2012)

Policy implementatior
(GSTC, 2012)

Reduced risk of plannin
mistakes (GSTC, 2012)

On exploring this topic further, a number of research projects seem to have been done on rural
tourism (Jose, Fierro, &atino, 2011), profiles of the adventuoairism market (Van Onslen,

2010), risks in adventure tourism activities (Bentley, Pag e& Walker, 2005), adventure tourism in

the future (Swarbrooke, Beartleckie & Pomfret, 2003), ethnic tourisrapplication (Wall &

Yang, 2009), community based tourism ventures (Sebele 2010), comnaumiism planning

(Reid, Mair, &George, 2010) and community benefit tourism initiatiy€snpson, 2008).

It also emerged that a lot of literature is available based of adventure tourism as an alternative
form of tourism as conducted by Wearing and N&il09). In 2006, David Aabo conducted thesis,
HQWLWOHG pVXVWDLQDEOH \WRXUQWWX WH DVCHWWLLHAH W REXI\LKN F
concentrated oadventure as service tourism only, whilst Choi and Sirikaya (2006vatde on

WKH pV Xty Mdbdtapshide m@niaging communit RXULVPY 7KLV ZDV WR GHYHO
measure tourismdevelopment within a sustainable framework and involved a8&8demic
researchers in tourism to provide inpudeveloping the indicators. The literature abpeats to

the fact that, little exists dess known on the literature available on the sustainable development

for adventure tourism as a fast growing type of travel in South Africa, and as the aim for this
studyit is vital for such a study to be undéwa to make available a platform for the potential

future planning and managing of adventure tourism industry in South Africa.
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Methodology

The research takes a quantitative approach where@albleted questionnaires were uséde

survey was done at theeisure and Recreation Association of South Africa (LARASA)
conference held on the 14" March 2012 in Durban (International Convention Center, ICC)
South Africa. Thequestionnaires were handed to tloenference delegates at the
conference, no=32Reseathers and academics who participated were from related fields and
disciplines such as: leisure and recreation scholars; policy makers and professionals responsible
for developing opportunities in leisure and recreation, tourism, sport and those withrbroade
concerns to establish the legacy credentials of recreation projects and enterprises. The main
themes of the conference were: recreation and leisure promoting healthy lifestyles in
communities; recreation and leisure creating healthy and fit employeestingp responsible
tourism practices for sustainability; promoting best practice in recreation and leisure
programming in the public service; creating green anéable communities and promoting
inclusive communities through therapeutic recreation.

An invitation to take part on the survey was announced at the conference and participants
participated willingly and on their own.

Research instrument

Senior academics from the department tourism management at the Tshwane
University of Technology, along witlthe researcher, reviewed the questionnaire.

The questionnaire was based on issues raise@heylnternational Eco Tourism Society

(TIES), TheMillennium Development Goals (MDGs) and The Global Sustaindlarism

Criteria (GSTC,2009). Two types of Likeérscale were used: Likert scale one with a-fagent

scale from 1 = (not important at all) to 5 = (extremely important). The second Likert scale ranged
from 1 = (strongly disagree) to 5 = (strongly agree). Regarding Section C and D, participants
were reqHVWHG WR UHVSRQG ZLWK D pu<HVY RU pl1RY WR D VHW
tourism.

A Likert scale is, according to the Business Dictionary (2012), a method of asferilsingtativé
lvalud to [qualitative dathto make it amenable {statistical analys|s A numerical value is
assigned to each potential choice and a mean figure for @mensgis compued at the end
of the evaluation or survey.

Analysis of data

Data capturing was done by the Tourism Departmé¥search Team, and a statistical
analysis of data wasonducted using the IBM Statistics version 20 (Statistical Package for
the SocialScience¢ and included quantitative calculation of mean scores. A Fleiss
Kappa method, which is a measurement of concordance or agreement and measures
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agreements between all participants according to Stattools (2012), was used for
MDGs and TIES on the significaecof indicators. The results of the statistical analysis
are discussed next.

Results

The goal of the study is to compiledicators for sustainable adventure tourism destinations
based on the literature review Biie Global Sustainable Tourism CriteriBhe International Eco
Tourism Society (TIES), The Millennium Development Goals (MI¥B&h can be used by
anyone who wishes to develop adventure tourism.

The following was achieved after the completadrthe study:

x Develop a list of sustainable economidicators for the development of adventure
tourism.

x Develop a list of sustainable environmental indicators for the development of adventure
tourism.

x Develop a list of sustainable social indicators for dexelopment of adventure
tourism.

x Establish if whether any of the participantgho participated irthis study have
used sustainable adventure tourigevelopment indicators before.

X Investigate if participantswill be willing to use the developedustainable
adventure tourism indicators (SATI) in the frgu

The relevance of this research study was based on the usefulness of the information to the
developers of adventure tourism in Soétttica, as well as making a useful contribution

to the existingknowledge base. Below are the results as illustratechégns of tables and
graphs.

SHVSRQGHGGWVY SURILOH

More female respondents took part on the survey compared to males as illustrated on Table 1.
Most respondents were South Africans, followed by good representation of those from other
African states and aeWw from North and South America. The majority of respondents were
between the ages of 21 to 40 years followed by the age brackei66f @&id 1620 respectively.

A significant number of the participants indicated they were in possession of a college or
university qualification, followed by those in high school respectively. A good number also
indicated they were employed, followed by students, unemployed and retired respectively.

96



Table 1: Respondents profile

Gender % | Age % Education % | Nationality %
Male 37.5(1620 219 High School 3.1 South African 59.4
College or Other African
Female 62.5| 2140 37.5 Varsity 88 | countries 37.5
North & South
41-60 344 Other 9.4 | America 3.1
Above
61 6.2
Occupation % |[GSTC % MDG's % | TIES %
% % %
Student 37.5| Yes 21.9 Yes 38 | Yes 40.6
Employed 56.3[ No 34.4 No 37 | No 46.9
Unemployed 3.1 | Missing 43.8 Missing 25 | Missing 12.5

Retired 3.1

It was imperative to understand from the participainteey were familiar with GSTC, MDGs

and TIES since the indicators they needed to rate were based on these iconic sustainable tourism
organisations. Twenty two per cent (22%) of the participants, as illustrated in Table 2, indicated

they knew GSTCasaRUJDQLVDWLRQ ZKLOH UHVSRQGHG WKH\ GLC
37.5% familiarity of GSTC can be noticed, with almost the same percentage not knowing what
MDGs are. Just over 40% responded they knew TIES, while 46.9% are not familiar with TIES.

There were 39 issues on the questionnaire which were based on GSTC. Table 2 indicates the
number of indicators that received a mean score of more than four from the 39 together with the
percentage of participation. Out of those that receive mean score obifduigher, three
dimensions of indicators were found and included economic (n=3 indicators), social (n=4
indicators) and environmental (n=9 indicators) thus making a total number of sustainable
adventure tourism indicators based on GSTC fifteen in total.
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Table 2: Sustainable indicators

Dimension Indicator Mean Percentage
Economic Implementing a longerm  sustainability
management system
4.03 44%
Make sure artefacts are not sold, traded, ¢
displayed, except as permitted by law
0
Guard against commercial exjhtion i.e. sexual 4.00 50%
exploitation on children
4.28 66%
Social Respecting local heritage 4.22 59%
Measuring customer satisfaction 4.00 47%
Contributes to the protection of local heritg 4.16 53%
sites
Respecting the intellectual property rights
0,
local communities 4.06 47%
Environmental | Developing policies that favour environmenta
friendly products
4.13 50%
Measuring energy consumption and encour
the use of renewable energy
Measuring water consumptionné adopting 4.13 53%
measures to decrease consumption
Controlling Greenhouse gas emissions 4.06 50%
Re-usingwastewater 4.06 50%
Implementing a solid waste management plan| 4 og 50%
Minimizing the use of harmful chemicals 4.13 50%
Implementing practices to reduce all forms| 4 13 69%

pollution

Contribute to he support of biodiversity an
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conservation

4.25

4.00

69%

46%

MDGs & TIES indicators

Dimension

Indicator

Significance

Economic

Achieving full productive employment ar
decent work for all

Contribute to the elimination of gender dispat
in employment

Creating partnerships between communities &
local bwsinesses to aid local communities

Creating international networks and foster
sustainable adventureuwdsm practices in Sout
Africa

Social

Educate children at schools the basics of toul
education

Help in fighting dreadful disases i.e. AIDS
Malaria

Persuade governments to provide commun
with safe drinking water and basic sanitation

Environmental

Educating adventure tourists and touri
professionals can foster sustainable adven
tourism practices
South Africa

Supporting uniting conservation, community g
sustainable tourism initiatives in South Africa

Adventure tourism being an eéaendly industry

Contributing to the reduction of biodiversity los

= 0.654047
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There were 13 VVXHV UDLVHG XQGHU WKH 0'*V DQG 7,(6 ZKLFK WK
RU 1R $ PHDVXUHPHQW RI DJUHHPHQW RQ WKH LQGLFDWI
Fleiss Kappa of 0.65 was found, meaning that LARASSA conference delegates wdipgtad

in the survey agree on the significance of the eleven indicators mentioned in Table 2 as follows:
economic (n= 4 indicators), social(n = 3 indicators), environmental (n= 4 indicators). It is a
substantial agreement among the participants inioelé the indicators rated, as shown below

by Fleiss Kappa interpretation, that any agreement from 80680 is substantial.

Table 3: Fleiss Kappa interpretation

Interpretation

<0 Poor agreement

0.01 +0.20/Slight agreement

0.21 +0.4(|Fair agrement

0.41 +0.6(|Moderate agreement

0.61 +0.80|Substantial agreement

0.81 +1.0(0|AImost perfect agreeme

Figure: 1 Figure: 2

Do you follow sustainablemanagement pracices? Would you consider using SATP

As illustrated in Figure 1, a small proportion (12%) of the participants frequently follows
sustainable management practices and 24% of the participants do not follow sustainable
management practices. Figure 2 illustrates results of respondents who stated they will
occasimally follow sustainable management practices if developed.-féiftty per cent replied
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that they will use sustainable adventure tourism indicators whiles 46% responded they will
frequently use them if available at their disposal.

Conclusions andimplications

The literature review reveals mounting evidence that human and business activities are having
profound effects on our global environment. It is now recognised that the tourism industry is not
as clean as it was once profiled, and, in fact, it is dautirig to environmental concerns ranging

from global warming to adverse impacts of tourism on host cultures (Pfiser & Tierney, 2008). It
was also found that South African adventure tourism is on the rise and these impacts do not leave
it isolated. With allthe negative impacts that are being attributed to tourism development, this
study suggests the use of indicators as a paramount tool to planners in the South African
adventure tourism industry.

As indicated in Table 2, a total of 27 (economic, social eandronmental) indicators were
developed from GSTC, MDGs and TIES. In practical terms the indicators proposed in this study
are made up of an essential list of sustainable issues that can be a good starting point for a
practical system that can be adaptedach destination and businesses. They range from basic
issues affecting locals, jobs, commercialization, environmental use and benefits. It can also be
concluded that there is good will from participants to use these indicators daily if made available
to them (Figure 2). Adventure tourism managers are encouraged to consult the indicators
proposed and select indicators that enable the implementation or development of issues related to
social, economic and environmental conditions of adventure destimatiosir own destination.

According to Dymond (1997), the use of indicators of sustainable tourism provides an
operational and cost effective means of supplying tourism managers with the information they
require. The main rationale for indicators as meRIQHG E\ WKH *VWFFRXQFLO
knowledge is required to understand the link between tourism activities and its effects on the
natural, built, sociocultural, and economic surroundings. By collecting and using data based on

this knowledge changes can be monitored and decisions made, to reduce risks to adventure
WRXULVP EXVLQHVVHVY DQG 6RXWK $IULFD DV D GHVWLQDWLR

In conclusion, it envisaged that through having the availability of sustainable adventure tourism
indicators for South Africa destinations, a sound contribution to poverty alleviation is provided,
by maximizing social and economic benefits for locals, enhancing cultural heritagedarang
negative impacts on the environment. It allows visitors to enjoy responsibly a true
adventure blendedwith cultural immersion, while keeping it sustainabsecially,
economically, and environmentally, as an adventorgrism destination for now and for
generations to comd&his in South Africa is aligned to DEAT, which states tioatrism ca be

an engine of growth, capable of dynamiting and rejuvenating other sectors of the economy
(DEAT, 1996).
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Some improvements could be introduced in future studies with indicators being developed for
certain adventure areas/destinations which could Ipdemented with immediate effect due to

their suitability of the area and its environment. More and better participatory processes should be
encouraged when developing indicators and should involve all stakeholders, such as tourists,
government officials igonsible in the tourism ministries, locals and tourism business owners in
the respective areaghis knowledge will ultimately result in improved decisioraking which,

when done from a sustainable management point of view, should result inladtngpositive

legacy and a reserve of support for future events.
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